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A LESSON IN ALGEBRA. 


At ie eng Quantity ; 


BUT THE 


SAN FRANCISCO DC AMINER 
Is NOT an Unknown Quantity. 








CIRCULATION: 

ALWAYS READY Daily, 64,216 

TO Sunday, 74,950 

PROVE IT. Weekly, 72,500 

Inspect our books and press-rooms and 
convince yourselves. You know the 
old adage, 

“SEEING IS BELIEVING.” 


COME AND SEE. 


SAN FRANCISCO XAMINER. 


E. KATZ, - - Eastern Agent, 
Rooms 186 and 187 World Building, N. Y. City. 
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Our New Catalogue 


has just been received from 








the printer. 

It is not an elaborate affair; but a good, 
every-day Catalogue, which ,gives to ad- 
vertisers information of interest relative 
to the Atlantic Coast Lists. 

We do not accept advertising for the 


Catalogue, as it is issued solely for the , 


purpose of showing what the Atlantic 
Coast Lists are and how they can be 
used to advantage. 

It is not a picture gallery, but an 
encyclopedia of information relative to 
country advertising. 

Advertisers who are seeking country 
trade, or who may be considering the 
advisability of doing so, can have our 
new Catalogue mailed, postpaid, upon 
application. 


ee 
Atlantic Coast Dbists, 


134 LEONARD ST., NEW YORK. 
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Vol. VII. 


AS SEEN AT THE NEWS-STANDS. 
By Fohn Z. Rogers. 
I, 

That old adage, ‘‘ Every dog has his 
day,” is as true as it is homely, and it 
applies as much to publications as it 
does to any other institution. 

The histories of many of the leading 
newspapers and magazines are com- 
posed of as many ups and downs as 
usually fall to the lot of an individual, 
and to keep the circulation of a publi- 
cation on the rise, or even to prevent a 
decrease, involves continued hustle on 
the part of publishers, circulation men 
and editors that is not even dreamed of 
by the laymen. 

New features and departments are 
constantly being introduced, and the 
greatest care is taken in both the mat- 
ter and the art. The competition be- 
tween the papers of a large city is fierce 
and close. By some lucky hit, ‘** scoop,” 
or feature a certain paper will forge 
ahead for a while, and then another 
event will cause it to drop behind. 

For instance, the New York World 
is generally supposed to have lost cir- 
culation by the somewhat peculiar 
stand it took in relation to the Home- 
stead troubles last summer, and that 
bright little weekly in a new form, the 
Illustrated American, undoubtedly in- 
jured its circulation to some extent by 
the position it took in regard to the 
friction between the town of Islip and 
Gov. Flower, Health Officer Jenkins 
et al last September during the cholera 
scare. 

A few years ago Puck sent a man 
about the country who visited the larger 
cities and wrote up his impressions in 
a humorous manner. The idea was 
novel, and the sketches made interest- 
ing reading, but the people of Pitts- 
burg got indignant at the way they and 
their city were described and declared 
a boycott on the publication. 

Neither the World, Jilustrated 
American nor Puck received serious 
damage to their circulations, but the 
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instances show how a certain policy, a 
single article, a cartoon, or the error of 
a writer may make sad inroads into a 
paper’s circulation, 

When publications are dying and 
being born monthly, changing their 
size and dress frequently, and are one 
day up and another down in popular 
favor it is interesting to watch their 
progress ; and there is no better place 
to do this than at the large news- 
stands. One cannot, of course, judge 
of the sales of a paper by the favor it 
meets with at one or even a dozen 
stands. A paper that is generally 
popular on the east side of New York 
may be almost unknown on the west 
side, and one that has a large circula- 
tion in many portions of the city may 
be seldom seen in the tenderloin dis- 
trict. Yet by making a careful can- 
vass of the L road, hotel, and street 
stands down town and in Harlem, in 
the east side tenement districts, and 
among the aristocratic homes of the 
wealthy on the upper west side, an 
approximately fair estimate can be 
formed. 

PRINTERS’ INK has commissioned 
me to make the rounds of the news- 
stands and prepare a series of stories 
of which this is the first, and I shall 
try to make them interesting as well 
as instructive, in a sense. 

Ona recent afternoon I visited the 
news-stand at that popular down-town 
hostelry, the Astor House. I sauntered 
in and stood for some time in the ro- 
tunda, looking on, and saw with differ- 
ent eyes than ever before. I had often 
bought at the stand, but had always 
rushed in and out again. This time I 
was an observer. As I scanned the 
display of publications I was impressed 
with the immense number of news- 
papers, weeklies and magazines, that 
found a ready sale, and compared 
them with what were on the market 
twenty, or even ten, years ago. There 
were all the illustrated weeklies—the 
two old stand-bys, Harper's and Frank 
Leslie's ; the humorous weeklies, head- 
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ed by Puck and Judge, including 
Truth, with its lurid cover page 
lithograph, which, by the way, is 
making a successful bid to rival Zown 
Topics in its matter; Zife, and its 
half brother, Brooklyn Zife, were 
well displayed side by side with the 
recent addition to the list, the bright 
and neatly printed C/us. The Rider 
and Driver, the Jilustrated Amer- 
ican, Sport, Music and Drama and 
other weeklies were prominently dis- 
played next to the magazines. 

There was a stout stock of morning 
papers remaining unsold. There were 
afew Zimes, Tribunes and Recorders, 
a bunch of Worlds and Advertisers ; 
but one Suz and no Heralds. 

The afternoon papers were just be- 
ginning to come in, and one after an- 
other boys came staggering in under 
big loads and dropped them on the 
stand until the attendant was almost 
hidden from sight. There were a 
pile of Mail and Expresses nearly two 
feet high, and next to them a stack of 
Posts nearly as big. All the other 
evening papers were on sale, of which 
Suns and Worlds predominated, and 
the Evening Telegram, practically the 
evening edition of the Hera/d, came 
next. Business was very brisk for a 
time as customers crowded at the 
stand to buy evening papers. 

After watching them for some time, 
I could usually anticipate the paper a 
patron would buy. A prosperous look- 
ing merchant called for the Post; a 
young man about town bought the 
Telegram ; another young man who 
looked like a clerk threw down a cent 
and picked up a Wordd ; then one who 
looked like a sea captain called for the 
Herald, and a boy was sent over to the 
Herald office for a copy. A gentle- 
man in a white coat rushed in and 
bought the Rider and Driver, which 
was just out, and added 7rw¢h and the 
Evening Sun. 

So business kept up at the Astor 
House news-stand until I thought I 
would like to own an interest. Even- 
ing papers, occasionally a morning, 
the weekly news, and comic papers, 
and magazines, all had a ready sale, 
and the attendent was kept busy mak- 
ing change. 

When the proprietor came in I 
gained his ear and asked: ‘‘ In what 
order do your sales of morning papers 
run?” 

‘* Well, we sell more Heralds than 
anything else; and then comes the 
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Sun, Times, Tribune and World, 
which run about even.” 

‘And how about evening papers?” 

“The Post leads here, and Col, 
Shepherd’s Mail and Express comes 
next, with the rest about even, al- 
though we sell a good many 7¢/- 
grams.” 

**I suppose, on account of the 
guests of the house being mostly busi- 
ness men, you sell more papers and 
publications that are on a conserva- 
tive basis than others,” I ventured. 

““Yes; those are what the guests 
want, but most of our trade comes 
from outside. We sell every leading 
paper published. The Atlanta Con- 
stitution and New Orleans 7imes-Dem- 
ocrat are the leading Southern papers ; 
from Chicago we sell more 7ribunes 
and /nter-Oceans than any others, and 
the other popular outside papers are : 
San Francisco Examiner, Omaha Bee, 
Cincinnati Enguirer, Pittsburg Dis- 
patch, Washington Star, Philadelphia 
Ledger, and Boston Herald and Bos- 
ton Globe.” 

‘*How do the magazines and the 
weeklies sell from your stand ?” 

‘* The Century leads, with Scribner's 
and Harper's close up, and the Cosmo- 
politan takes well. ‘Lhe old-time week- 
lies are about even. 7Z7ruth is picking 
up, the Rider and Driver is catching 
on, and since the ///ustrated American 
put the price down to ten cents my 
sales have considerably increased.” 


ADVERTISEMENT CONTRACTS. 
‘By “ Speedland.’’ 

While advertisement contracts must 
always vary somewhat, still a short, 
well-worded form will answer on most 
occasions, a slight modification being 
sometimes necessary. 

The ideal contract should be terse, 
yet ample, covering all the necessary 
points—one that holds good in a legal 
dispute and the meaning of which there 
can be no questioning. Specimens of 
the contract forms used by the most 
prominent mediums will be of interest 
to business managers, so they are given 
herewith. 

The advertising managers of the 
prominent magazines, such as the Cen- 
tury, say they do not have any contract 
forms, but write out an informal order, 
which the advertiser signs. The claim 
is made that a formidable looking 
printed contract order often frightens 
off an advertiser. 

Many advertising men and publish- 
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ers particularly favor a clause in their 
contract forms such as this: ‘*‘Adver- 
tisement to occupy the space of 
for —— weeks and thereafter until we 
order the same discontinued at the 
rates named above.” This clause ma- 
terially increases advertising, I am told 
by many, for the advertiser who has 
given an order for a month thinks that 
at the end of that period his advertise- 
ment has been discontinued. There 
are things, though, little dreamed of in 
his philosophy, and his surprise is con- 
siderable when, at the end of another 
month, a second bill is presented. The 
contract is shown to him, and the ad- 
vertising agent blandly says the order 
was t. f., and after a little argument 
the bill is usually paid. 

The large dailies of New York have 
simple order blanks, on which are writ- 
ten all the particulars of the advertise- 
ment. When these papers or maga- 
zines receive an order from an adver- 
tising agency the fullest particulars are 
sent with it and rigid instructions as to 
the position. The Geo. P. Rowell Ad- 
vertising Co’s order form is as follows : 




























“New York, 18g9—. Pub- 
lisher of Please insert the inclosed 
advertisement of in your edi- 


tion, space of , and charge us $—, 
as per conditions on back of this sheet.” 

The conditions referred to are as to 
the papers containing the ads and other 
necessary details. 

The agents’ orders, by the way, are 
very considerable, the manager of one 
of the four largest of the New York 
monthlies telling me last week that 
ninety per cent of the advertising came 
to his magazines through the advertis- 
ing agencies. 

Any reading notices to be received 
are better specified on the contract, un- 
less a special one is made out, and most 
veteran advertisers are thoroughly alive 
as to the value and desirability of read- 
ing notices, The Winona daily and 
weekly //era/d, in one of its forms, 
embraces everything, and it is well 
worthy of notice : 

“Publisher of the Winona Herald : 
You are hereby authorized to insert — 
display advertisement, to occupy space 
as ordered, in the edition — of 
the Winona Herald, for which — 
agree to pay the following prices: Fif- 
teen (15) cents per inch for composi- 
tion, and cents per inch for each 
and every insertion. In consideration 











of the prices aforenamed — agree to 
use at least 





inches within one year 
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from date, in default of which, if at 
the end of time aforementioned —— 
inches have not been used, — agree to 
pay the publisher of the Winona Her- 
ald for all space contracted for but 
not used. You may also insert read- 
ing notices in the Herald as or- 
dered, for which — agree to pay 
cents per line each insertion, In con- 
sideration of price named, — agree to 
use lines, or more, within one 
year from date, in default of which, if 
at the end of time aforementioned 
lines have not been used, — agree to 
pay the publisher of the Winona Her- 
ald for all reading notices contracted 
for but not used. All advertising due 
and payable quarterly.” 

In this manner the advertiser who 
gives an order and will not send in 
copy, is prevented from getting out of 
his agreement. 

Take it altogether, filling out a good 
contract seems much the most satis- 
factory. Many special agents say they 
often do not have any written agree- 
ment at all, but only a verbal order to 
run an ad for suchatime. This leads 
to endless complications, the advertiser 
sometimes forgetting the order en- 
tirely, or the length of its duration, or 
the price. 

Car advertising companies and most 
trade journals make out their contracts 
in such a form that when the advertiser 
has signed it, he has given a promis- 
sory note. Carleton & Kissam’s forms, 
for instance, read : 

‘¢ — promise to pay to the 
order of Carleton & Kissam, dol- 
lars — in the following manner, to wit : 
$——, 189—, and $—— on the of 
each succeeding for from—, 
189—, for the privilege of advertising 












































purposes of each inches in 
cars of the railroad in the 

city of , for the term of , from 
, 189—.” 





no 

Mr. SQuILts: ‘‘There is not a catch- 
penny in the world but what goes 
down, if the title be apt and seductive. 
Witness ‘Old Parr’s Life Pills.’ Sell by 
the thousand, sir, when my ‘ Pills for 
Weak Stomachs,’ which I believe to be 
just the same compound, never paid 
for the advertising.” 

Mr. Caxton: “ Parr’s Life Pills! 
a fine stroke of genius! it is not every 
one who has a weak stomach or time 
to attend to it if he have. But who 
would not swallow a pill to live to a 
hundred and fifty-two ?” —Lytton, 
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CUTS AND DISPLAY TYPE IN THE 
‘* HERALD.” 





Mr. Bennett is again in New York. 
This, is evidenced in the Herald, 
changes being the order of things in 
that establishment. 

In the first place the Hera/d is out 
with a new type, or several new types, 
for its advertising columns. The in- 
novations are outline letters, as indi- 
cated in the following cut : 


WHAT IS 


CASTORIA 


The sizes vary from two-inch wood 
type to pica. Mr. Fox states that the 
Herald will very kindly allow any ad- 
vertiser to use this type, extra rates 
however being charged. The larger 
sizes of the new types have a kite- 
shaped track effect which is quite 
novel. 

It will be remembered that for many 
months the Hera/d ran a stereatyped 
editorial, which was worded somewhat 
in this fashion: A story is told of an 
advertiser who presented himself at the 
Herald office; with tears in his eyes 
and six thousand dollars in his hand. 
He offered this sum over the counter, 
and pleaded for the boon of running a 
cut in his ad in the columns. Mr. 
Howland, in a husky voice, told him it 
could never be, and rumor says the 
grief-stricken advertiser hied him thence 
and hanged himself. 

All that is changed. Henceforth 
advertisers will be allowed to use out- 
line cuts in their advertisements, for 
which of course they will be willing to 


pay extra. 
ESA on See 
A CONVENIENCE FOR ADVERTISERS. 


Tue KiInpDerGarTEN News, | 
Burrato, N. Y., Nov. 8, 1892. 
Editor Printers’ Ink: 

It occurs to me that many readers of your 
publication will be users of the new return 
postal cards; in fact, that they will be used al- 
most exclusively for advertising purposes. 

It also occurs to me that whenever it is de- 
sired to print a blank on the return postals, 
also the address of the sender on the reverse 
side, it will involve two press works, whereas 
if the P. O. Department would issue some 
special double-sized blanks for printers’ use, 
having two complete return postal cards to- 
gether, the printer could then print a front 
and back in one impression, and by turning 


the sheet print the reverse front and back, so 
that when the card was cut one impression 
would have printed both sides of the postal, 
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Sor the surety of payment. 





When these postals are used in lai 
tities, as they are likely to be, this become 
very material saving and makes a large differ. 
ence in their use; therefore I suggest that 
effort be made toinduce the P.O, De 
to issue these postals in double blanks for 
printers’ use. L. H, Auten, Publisher, 
Another suggestion in the same line: 
If the ordinary penny postal cards 
could be had in sheets as well as sing] 
it would mean a considerable saving to 
many advertisers. At present stamps 
are sold in sheets, but postal cards are 
placed on sale only in detached form, 
silieibtaisiea 
DOING GOOD WORK. 





ToronTo, Ont., Nov. 5, 1892, 
PrinTErs’ INK: 

We herewith enclose P, O. money order for 
one dollar for payment until January, ’94, in 
accordance with your liberal offer. 

We are pleased with Printers’ Ink, and be. 
lieve it is doing a good work. 

Tue STEELE, Briccs, Marcon Seep Co., Ltd, 
C. Briccs, Vice-President, 


> 


MUST DO AS THEY AGREE. 


Bactimorg, Nov, 21, 1892, 
Messrs. Geo. P. Rowell & Co.: 

As the publishers of Printers’ Inx we take 
the liberty of submitting to you the following, 
and will thank you for any light you may be 
able to throw on the matter, We have con- 
tracts with two separate advertisers whoagree 
to take a certain number of lines of space 
within a certain time. One has failed to take 
the whole space in the limited time, but both 
demur as to being required to use the space 
within the time oolied in their contracts. 

Heve you ever had occasion to seek a legal 
opinion as to the standing of such contracts, 
and if so, will you kindly advise us the result 
of it? 

Again thanking you we are, very truly, 





If the contract means anything, it 
means that each party shall do what 
he contracts to do. 

—_———_+@.——____ 

HE PAYS FOR A GUARANTY. 
From Turner's Falls (Mass.) Reporter, 
We allow the usual commission to reputable 

advertising agents (Aut not a cent from the 
rates) who have ample capital to assume all 
the risks. The commission is given lareely 
Men who have 
no financial backing may be honest enough, 
and have the best intentions of paying, but we 
cannot afford to take the chancesof their losses 
and back against mere luck at maturity of 
bills, No business can afford to trust men 
(as a rule) who have absolutely no capital 
at command, and who live from hand to 
mouth, 

The agent should be an absolute guaranty 
against loss, and be paid for his guarantee. 
Such as only increase the risk are not desir- 
able persons for publishers to open accounts 
with, At least, that is the judgment of the 
publisher of this paper, who has, in the matter 
of credits, always given himself the benefit of 
the doubt, It pays, 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 


Lonpon, Nov, 2, 1892. 
The cold weather has set in here, 
and all kinds of winter advertising has 
n to be in season. One firm, 
whose advertisements I have often had 
occasion to quote, signalizes the autumn 
season by one of the most barefaced 
puns I ever saw used in an advertise- 
ment. I cannot resist quoting it : 
AUTUMN LEAVES 
Much to be desired in the way of warmth, and 
warming strengthening beverages are essen- 
tial, he difficulty is the selection of the 
fittest, for alcohol is not palatable to all, whilst 
tea or coffee may refresh but fail to strengthen, 
The way out of the difficulty lies in the use of 
BOVRIL, the guaranteed product of Prime 
Ox Beef, which supplies the necessary warmth 
tothe system without causing evil after effects. 
BOVRIL strengthens and invigorates, it in- 
creases the stamina vitality and muscular 
power; it is food and drink at one draught, 
and eminent scientific experts are agreed that 
the most perfect form of concentrated nourish- 


ment known is 
BOVRIL. 

A common printers’ error will be 
noted here. The capital M in ‘‘ much” 
(first line of small type) represents one 
of the predelictions of all typos. No 
matter whether a head-line reads 
straight on into the body of the adver- 
tisement or not, they feel it a duty to 
begin the first line of small type with a 
cap. No doubt this was purposely al- 
lowed in this case—to increase the illu- 
sion about ‘‘ Autumn Leaves” ; but it 
was bound to be there, unless specific- 
ally corrected, anyway. . 

I have been keeping an eye open for 
amusing ‘‘ wants” and small advertise- 
ments lately, and have been largely as- 
sisted herein by the perusal of Pear- 
son's Weekly, whose editor lately of- 
fered premiums for curiosities in this 
way. With Mr. Pearson’s discoveries 
and my own, therefore, I am able to 
offer quite a little column of advertising 
facetiz. ‘They are all genuine and fully 
authenticated : 

Wea. young Lady, to superintend 
over wife and five children during day 
time. Address, etc. f 
DVERTISER could make room for a 
Sow, which has had one litter and a 
garden engine. Address, etc. 
Vi YOULD wealthy Lady CAPITALISE, 
for Business Purposes, sharing profits 
with a gentleman, great grandson, grandson, 
son, and brother of baronet? Particulars, in- 
terview only. 
O BISCUIT MAKERS,—WANTED, a 
good HAND, accustomed to drop goods. 
Apply, etc. 
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ANTED, by a Gentleman of means, a 

COMPANION-SECRETARY who 

can write shorthand and shave. One of light 
complexion preferred. Small commencin 
salary, to rise in proportion to the skill an 
cheerfulness of the applicant. Address, etc. 





The last is from no less august a 
source than the London Morning Post. 
The Zast Renfrewshire Advertiser has 
readers of peculiar taste, for (as Mr. 
Sidney Grundy remarks : 

“ Every man 
Since the world began 
Has his idiosyncrasee"’), 

But the comparing of ‘‘a medical 
man suffering from nervousness and 
liver” is a new thing to advertise for, 
and surely unique: 


LADY and GENTLEMAN are anxious 

to live in the house of a medical man, 

the latter suffering from nervousness and liver. 
‘The place must be warm ; country preicrred. 


OUNG Man desires to Learn Piano, in 
return for window cleaning, etc. Ap- 
ply, etc. 


‘ ENTLEMAN (Young) wants BOARD 

and LODGINGS in family where people 

do not sit in the kitchen, but have a fire in 
the sitting room, Address, etc. 














The London Standard offers a splen- 
did opportunity to some benighted 
philanthropist here : 





NY Lady or Gentleman not having rela- 

tions to whom they could LEAVE their 

PROPERTY, and seeking a worthy object 
for that purpose, kindly address, etc. 





The Standard is also responsible for 
the next: 
OUNG GENTLEMAN, who has abso- 
lutely no accomplishments, WANTS to 
EARN some MONEY in spare time. Apply, 
etc, 











* * * * * 


Perhaps even the late Barnum never 
offered the attraction named by Sanger 
in the following circus advertisement ; 
and perhaps, also, it is well he did not : 


EORGE SANGER’S GREAT AMAL- 
GAMATED EXHIBITIONS, 

295 Persons of All Nations actually enyaged. 

320 Horses and Ponies, 

12 Cages of Wild Animals thrown Open to 
the Public on the Encampment (jround FREE 
OF CHARGE, from 10 to 4, and also the En- 
tire Stud Daily. 








A firm of tobacconists in London— 
Salmon & Gluckstein—have adopted a 
novel method of street advertising. 
They run a line of street cars, of very 
much smarter appearance than the 
routine omnibus, from the Great East- 
ern Railway terminus in the East of 
the city to ‘‘ Olympia,” at the West 
End. The outside of the car is occu- 
pied by men in fantastic dress—changed 
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at the end of each journey—and all 
smoking Salmon & Gluckstein’s tobacco 
(as a notice board informs the public). 
The public are admitted to ride inside 
only, the fare for the whole distance of 
about six miles being one halfpenny. 
There are advertisements, of course, 
lavishly displayed inside and outside 
the car. Olympia is a large entertain- 
ment hall, owned by a company in 
which the members of the tobacco firm 
hold a large amount of stock, and 
which is now occupied by Imre Kiralfy’s 
“Venice” show, the limited company 
which lately declared an interim divi- 
dend of 500 per cent! Mr. George 
Newnes, a newspaper man, owner of 
Tit Bits, Strand Magazine and The 
Million, is said to have a good deal of 
stock in it. He is at present arrang- 
ing to start a new London evening 
paper, and has engaged the entire edi- 
torial staff of the old Pall Mall Ga- 
zette for the purpose, which is about 
the last straw wanted, I should think, 
to ensure the failure of the old paper 
under its new proprietorship. Mr. 
Newnes’ venture will commence opera- 
tions early in January and has all the 
elements of success on its side. 
* * * * * 

Speaking of stock companies, a 
company was incorporated and regis- 
tered a short time ago to take over sev- 
eral pawnbrokers’ businesses, under the 
title of 

UnNcLE, LIMITED. 





MORE SPONGE ADS. 
‘By Ff. F. Place. 

In PRINTERS’ INK of October 12 I 
find a dull subject treated—sponge. 
Top O’Collum invites suggestions. 
Here below are two or three ideas for 
the — man; he may sponge ’em 
if he wis 

It is hard to write an ad as one 
knows it ought to be written. It comes 
as a happy thought, not always at com- 
mand. 

I believe in catching the attention of 
the reader not with a belaying-pin, but 
quietly by the button-hole. A news- 
paper reader reads for both news and 
amusement ; he likes also a sprinkle of 
information. Like a fox-hound, he is 
on the trail intent, delighted with his 
eager hunt. A war-whoop, a club, 
will only-distract his attention—throw 
him off the scent, as it were. Better 
whet his appetite with fresh anise-seed, 
lead him into the bosom of your ad by 


tempting his moody good nature to a 
whiff of delight towards your lair, but 
not abruptly nor with deception. Leave 
no unpleasant impression, no bad taste, 
and let him go at will from your am. 
bush—but make the impression; that's 
the one essential. 

Did you ever see the- picture of 
‘* Feeding the Pigeons of St. Marks?” 
With what confidence those wily doves 
flutter around the shoulders of the 
Venetian maidens! One Chinese bomb 
thrown among them by some exuberant 
American boy, and it would take weeks 
to win them back to confidence. 

Neither is the bomb good in adver- 
tising. 





You Have 
Heard the Remark 


Of the man who had a 10-gallon 
keg filled with cider and was 
charged for 12 gallons. He 
‘didn’t mind the swelling of his 
order,” he said, so much as “the 
strain on the keg.” 

Reminds us of asponge. You 
can swell a sponge and it will 
still take something more; seems 
like a sponge is never full. 

A sponge, you know, is the 
fibrous skeleton of a sub-sea 
animal, which sponges on the 
rocks. Still, there are good 
and bad sponges. Some are of 
poor, still-water, shoal and 
muddy growth, coarse and half 
clean; others are rotten—the 
fibre ruined by bleaching. 

A really bright, cleansed and 
purified, fine and tough sponge 
is a healthy luxury. It comes 
from the deep and swift, clear 
waters of the coral reefs. 

isn’t this the kind you want? 
We have it and many sizes, too. 


PUFFYSPONGE & CO., 


SPONGEMVILLE. 
O_p Corner. 


























A sponge is neither a coward 
nor a teetotaller in good hands, 
yet it will always “take water.” 

Theré is sentiment in a 
sponge. Did you ever on a 
cold night leave your warm 
blankets, and, in hunting for a 
light, step on the sponge ? With 
suppressed emotion did you 
exclaim “ Pf © 8 9] 
—; itts the sponge!” 

But a sponge even when full 
loses not its temper. It rises 
above frail humanity—it is kind 
even when stepped on. 

We keep (to sell, of course) 
the good kind. 

FULLSPONGE & CO., 


SQUEEZEM CITY. 
SIGN OF THE MortTAr, 











KNIVES IN THE MAILS. 


By Wm. H. Mater. 

Our postmaster called upon us one 
eventful day in 1878 with a formidable 
looking document in his hand which he 
proceeded to read to us. It was to 
this effect : 

** Complaint is made (or information 
is given, I do not remember which ex- 
pression was used,) that Maher & 
Grosh, of Toledo, are sending knives 
through the mails. You will at once 
notify them that knives are not mail- 
able, and you will refuse to forward 
them hereafter.” 

The postmaster looked at me and I 
looked at him, and then I took the let- 
ter and looked at it. 

‘“*Complaint had been made!” Who 
in the whole country was so idiotic 
as to complain of a pocket-knife being 
sent in the mail bag with other mer- 
chandise? No one would answer the 
question then, but it developed later. 
The complaint came about in this way : 

We had been mailing knives freely 
for more than a year. Shortly before 
this complaint was made we had mailed 
a pruning knife to some small post- 
office near Baltimore. Our customer 
wrote us that the knife failed to reach 
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him. In accordance with the general 
request of the Post-Office Department, 
to report all mail matter lost or de- 
layed, we handed our postmaster a re- 
port of this package, with the request 
that he have the matter investigated. 

He forwarded the inquiry to Balti- 
more for investigation, and that post- 
master, or his acting assistant, instead 
of trying to find the missing package, 
promptly called the attention of the 
Department to the fact that we were 
sending knives in the mails ! 

This was probably much easier than 
to attempt to find out where the pack- 
age had gone, and the lost knife, so far 
as we know, remains lost to this day. 

But what were we to do about our 
mail business? Our postmaster, and 
the heads of all the departments in this 
office, agreed with us that the law, if it 
was a law, which prevented a pocket- 
knife being sent by mail was idiotic. 
At the same time here were their or- 
ders and there was nothing for them to 
do but to obey. 

It seemed as if the matter would 
remedy itself, if it were but once fairly 
and plainly brought before the atten- 
tion of the proper officer, so we sent a 
full statement of the case to our mem- 
ber of Congress, Gov. J. D. Cox, who 
présented it to the Assistant Attorney 
Genera! for the P. O. Department, and 
was told that the ‘* Department cannot 
change its ruling.” 

The next district near us was repre- 
sented by the present Secretary of the 
Treasury, Charles Foster, who was a 
hustler among the departments, and a 
man of much influence, so we begged 
his help. He wrote us that he had 
made an earnest effort for us, but was 
told that the ruling could not be 
changed. The thing began to look se- 
rious. 

Then I recalled something I had 
heard in New York the previous sum- 
mer. A personal friend was the editor 
and publisher of a trade paper. It was 
permitted to go through the mails at 
pound rates without question, till one 
day he was notified that his paper was 
not entitled to this privilege. 

That popular man (James) was then 
Postmaster of New York, but he told 
my friend that the matter was not in 
his hands—the place to work was in 
Washington. Jones (that is a good 
enough name) went to Washington and 
accomplished nothing. As he was 
about to give the matter up he heard (I 
have forgotten how) that a certain man 
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was very successful in his business be- 
fore the Department; that if Jones 
would employ him the stumbling blocks 
in his way would be at once removed 
and he might go home happy. He did 
employ him for a not exorbitant fee, 
taking all the circumstances into con- 
sideration, and in a few days the New 
York Postmaster was notified to pass 
Mr. Jones’ paper through the mails at 
the old rates. 

This all came back to me when I 
wanted to influence the Department. I 
secured the address of this influential 
individual and wrote him about my 
case, asking him at the end of my letter 
if he could get the ruling changed, and 
for what fee. 

He answered my letter promptly, 
stating that he thought he could do 
what I wanted done, and his fee would 
be so many dollars. I felt better, for 
I saw light ahead; but I was pulling 
some other strings, so before sending a 
check I concluded it was as well to wait 
a few days and watch the trend of the 
efforts being made by others. 

Among the houses much annoyed by 
the ruling was B. F. Avery & Sons, of 
Louisville. They were sending out a 
great many knives as premiums with 
their paper, and they were very ener- 
getic in pushing for a reversal of this 
ruling. 

It was a Republican administration, 
Those who have ever had business be- 
fore any Department in Washington 
know that every one in office,from the 
head of a bureau to the doorkeeper, 
will do more for a Congressman of the 
opposite party than for all the men of 
his own faith. I suppose the idea is 
that it is good to make a friend in the 
ranks where criticism is likely to arise. 

Messrs. Avery secured the help of 
the Kentucky Congressman, and I dis- 
covered that Congressman Blackburn 
had only to ask and receive what had 
been refused by Republican officials to 
such men as Charles Foster-and ex- 
Secretary of the Interior, Jacob D. 
Cox. 

The ruling was reversed and pocket- 
knives were once more permitted to be 
sent in the mail bags of Uncle Sam. 
We saved the fee that we were ready 
to pay the Washington man for his 
*flooence with the Department, and 
probably everybody but him was 
happy. : 

Thus was closed another chapter in 
the long record of absurd rulings by 
Post-Office officials. 
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Advertising Ideas—All Sorts, 


Advertisers sending specimens of their work for 
notice in this department should address 
their communications to “* Tor O' Cottum,” 
office of Printers’ Ink. General advertisers 
are invited to send advance proofs of new 
announcements, but only the best will be 
selected for reproduction. Nothing that 
appears in tiis column is paid for. 


Mr. Chas. A. Bates, of Indianapolis, 
favors me with quite a batch of his 
advertisements gotten up for retail 
dealers in various lines. Mr. Bates 
modestly remarks—and I am able to 
indorse his judgment—that ‘‘ some are 
good, some bad and many indiffer- 
ent.” In fact, I have yet to see the 
work of any advertisement writer to 
which this would not apply. Theman 
who is able to keep up a dead-level of 
excellence will write advertisements in 
Utopia. 

Perhaps the features of these ads are 
their head-lines. They are all ingenious, 
but the interrogatory ones are apt to 
be impertinently inquisitive. For ex- 
ample, here are four different headings : 

Dogs Your Wire Do THe CooKkinc ? 

Is Your HussanD Cross? 

Is Your Wire Tun? 

HussBanD NeeD Suirts ? 


This is not very objectionable to me 
personally, but I can understand that 
some individuals of sensitive tempera- 
ment might object to being put through 
such an examination even through the 
medium of a newspaper. Would it 
not be better to change the phrase so 
as to read, ‘“‘If your wife does the 
cooking,” etc. ? 


* 
* * 


With this criticism passed, I think 
I may commend the way in which Mr. 
Bates combines catchiness with perti- 
nence in his head-lines. It is easy 
enough to find a peculiar combination of 
words and place it at the head of an ad- 
vertisement, but to have those words 
apply directly, and without straining, to 
the subject in hand is another matter. 
We all remember the story of the ser- 
vant who was instructed to give callers 
** an equivocal answer,” as her mistress 
wished to be undisturbed, and at the 
end of the day reported: ‘‘ Sure, there 
was wan man called an’I give him a 
‘quivical answer jist ; I axed him was 
his grandmother a monkey ?” The ef- 
forts of some advertisers to invent 
striking captions remind me of Brid- 
get’s reply—they certainly have as little 
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to do with the case. Here is one of 
Mr. Bates’ double-column ads, the 
general style only being observed here : 





Makes an 
Evening Pleasanter. 


The long winter evenings, so 
enjoyable at home around the 
fireside, and in which everybody 
does the most of his year’s read- 
ing, can be made happy or 
miserable because of 


A LAMP. 


A handsome hanging lamp that 
gives a soft, mellow light—far 
better than gas—will make 
everybody in the house more 
comfortable. We have an al- 
most endless variety in styles 
and prices. Lack of cash need 
not stand in your way—we sell 
on payments when desired. 


T. W. PARKER, 
177 and 179 W. Wash. St. 



















Any one who has read Tom Hood’s 
touching ‘‘ Song of the Shirt” will be 
struck with the infelicity of this ad, 
which seems to indicate that its writer 
was himself unfamiliar with the subject 
he attempts to turn to account: 





“The Song 
of the Shirt.” 


Our song of the shirt isn’t so 
poetical maybe as the original 
one, but it is a practical one, for 
it’s about our 


50 Cent Working Shirts 


We are selling lots of them, but 
we will not be satisfied till we 
have sold one to you—then we'll 
both be satisfied—you that you 
have a good bargain and we that 
we have a pleased customer. 


NEW YORK HAT C0., 


50 E. Washington St. 
M. BAMBERGER, Manager. 





Who that reads this ad is likely to 
become a customer of the advertiser 
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while the appeal is running through his 
mind : 
O men, with sisters dear, 
O men, with mothers and wives, 
It is not linen you’re wearing out, 
But human creatures’ lives! 

And the tale of remarkably low prices 
bring up the picture of the poor sewing 
woman in her attic 

Sewing at once a double thread, 
A shroud as well as a shirt. 

Yes, the ‘‘Song of the Shirt” is 
** poetical” in a way, but I should ad- 
vise shirt advertisers with wonderful 
bargains to offer to let it and Tom 
Hood severely alone. 


* 
* * 


With the approach of the Christmas 
season we are afflicted with advertise- 
ments like this, which is clipped from 
a medium charging $3.00 a line : 


BERNARD MEYER 
151 Chambers St.; N.Y. 








CHRISTMAS-TREE_ ORNAMENTS 
For Sunday-School and Home Use 

SEND FOR CATALOGUB 

Can it be that this ferocious looking 
creature with the hook nose and cast in 
his eye is intended for the patron saint 
of the children ? Heaven forbid ! When 
will people learn the folly of spoiling a 
$30 ad with a 30 cent cut, simply be- 
cause the cut happens to be in stock ? 
Rather give a good display in plain 
type. 

NOT INTENDED AFTER ALL. 





Tue HurrMan PusiisHinG Company, 
AYTON, O., Nov. 12, 1892. 
Top o Collum: 

Dear Str—-In reading your department in 
Printers’ Ink of Nov.g I was struck with 
your, to my mind, apt remarks on the Wide 
Awake advertisement and the furbearance of 
the Lothrops in not using the white space. 
Could they not improve the advertisement by 
inserting the picture of a pretty, smiling girl 
with her eyes wide open—in other words 
“* wide awake?” Yours truly, 

Cuarces Harris Simms, Manager. 


Advertising Department, 
Boston, Nov. 11, 1892. 
Top o’ Collum: 

Dear Stxr—We regret that we should not 
have made it clear in our sheet of advertise- 
ments recently mailed you, that the one you 
are kind enough to reproduce on page 603 of 
Printers’ Inxk is intended as a frame for our 
monthly announcement of contents, the 
month and the words ‘Special Contents” 
going above the display lines Wide Awake 
and four or five selected titles beneath. 

Very truly yours, D. LortHrop Company, 
By Warren F, Kellogg. 


D. Lornrop Company, Publishers, 
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Readers are invited to send in news items for 
use in this column. 


E. & H. T. Anthony are using a 


line of magazines and weeklies. 


John Ernest McCann, well known as 
a poet, is writing advertisements for Pettin- 
gill & Co, 


It is a noticeable fact that publishers 
are now advertising liberally instead of send- 
ing out sample copies, 


Geo. G. Ponring is making yearly 
contracts with the large family weeklies for 
the F.C. Fowler medical advertising. The 
copy is clean. 


The religious papers are rapidly 
coming into the advertising field, the an- 
nouncements of many of them occupying 
large spaces in many publications, 


Bicknell’s Advertising Bureau is plac- 
ing new business and giving contracts for the 
J. B. King Co's advertising. The dailies will 
pe used, in addition to other general mediums. 


J. B. Horner has just made a new 
contract with J. Walter Thompson, whereby 
Marshall's Prepared Cubeb Cigarettes are to 
» widely advertised in magazines and week- 
ies. 


The Zilustrated London News is out 
with a high class Xmas issue, the first to 
reach here of the foreign weeklies. Its New 
York office may have something to dg with 
this priority. 

The Royal Baking Powder Co. has 
just closed a contract with the Chicago News- 

rt Union for $20,000 worth of advertising 
in its co-operative lists, and with the Atlantic 
Coast Lists for a still larger sum. 


Brill Brothers, the New York fur- 
nishing goods men, are showing commendable 
energy. ‘Their advertising is extending, New 
— being the next State to be covered, 

omer W. Hedge, with Herbert Booth King, 
is attending to this business. 


Wilbur H. Murray, the president of 
the Wilbur H. Murray Co., who was in New 
York last week, informed me that on Feb, 1 
his house will place an extensive line of 9 and 
16 inch display ads in the-weeklies and month- 
lies, agricultural and general. The S. H. Par- 
vin's Sons Co., of Cincinnati, will handle the 
business. 


Russell Harrison’s paper, the Hel- 
ena, Mont., Journal, was closed by the sheriff 
Nov, oth, pending the settlement of an indebt- 
edness, The manager states that the paper 
will be issued again soon with all the claims 
adjusted, and that an unfair advantage was 
taken on legal technicalities. 


Advertising men say that there 
seems to be a guod deal of shifting of names 
officially connected with the Georgia, Ala- 
bama Investment and Development Company. 
W. H. Kimball, of Tallapoosa, Ga., who 
claims to be the secretary and treasurer of the 
organizing committee of a new concern—the 
Tallapoosa Real Estate Industrial Co.—is pro- 

ing to buy up the stock of the old property. 

“he new concefn, I am told, is composed of 
- \neaians of the Georgia-Alabama I. & D. 
O, 
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P. B. Bromfield is placing some very 
large ads for the Christian Hera/d. 


The Great Divide advertising is be. 
ing put out by J. Walter Thompson, the copy 
given measuring 84 agate lines, 

The Kemp’s Balsam and Lane's 
Family Medicinesare being advertised through 
Herbert Booth King & Bro. Dailies gener. 
ally will be used. 

The special agents of New York ten. 
dered to Alfred B. Scott, of Scott & Bowne 
a dinner at Delmonico’s, prior to Mr. Scott's 
departure for Europe, 


The J. H. Bates Advertising Agency 
has had a big batch of Harper Brothers’ ad. 
vertising given it. he ads are ror agate 
lines, double column, and read in the usual 
Harper manner, 


Last year some advertising was put 
out under the name of F, & I, Gray, offering 
parlor sets for 95c. Now the same ad under 
the name of the U.S. Furniture Co,, is being 
scattered all over the country. 

The advertising of Packer’s Tar Soa 
is being increased. Edward A, Olds atten 
to all this. Mr. Olds tells me that he is going 
into magazines and weeklies only, and writes 
his own ads and places them direct. 


Daniel Green & Co. are advertising 
their felt goods in the magazines in this wise: 
The ad isa little serial, part 1 of which ap. 

arsin the December Cosmopolitan, part2 
in Scribner’s and part 3 in the Century. 


Foster, Paul & Co. have extended 
their order forthe advertising of the Foster 
Hook Glove, with the Geo, P. Rowell Adver- 
tising Co, The advertising is to include some 
of the high class weeklies and magazines, as 
well as the leading dailies in every section of 
the country. 


The American Tobacco Co. is giving 
out some liberal business, The concern is 
divided up into departments, the manager of 
each attending to his own charge. E, §, 
Mapes is the manager of the smoking tobacco 
department, Christian Ax supervises the chew- 
ing tobacco, and Wm. H. Marburg attends to 
the Marburg Bros.’ department, this branch 
producing the Yale mixture, the advertising 
of which is done by F. W. Nostrand. 


A new proprietary medicine com- 
pany has been formed at Meriden, Conn., W. 
A. Kelsey, F. C. Edgerton and Willis N. Bar- 
ber having bought out the Baker Chemical 
Co., and located at the above place. Tempo- 
rary quarters have been secured, but a fine 
five-story brick building will be erected and the 
‘*Grape Cure,” it is hoped, will be made one 
of the leading proprietary articles of the 
United States. Advertising is to be exten- 
sively and thoroughly done, 

A party who claims to be in a posi- 
tion to give an ex cathedra opinion tells me 
that English advertisers are intently watching 
the American field. In the event of the Mc- 
Kinley bill being repealed, he says that 
Blooker and the Chocolat Menier people will 
enter the advertising arena here, with a mil- 
lion dollars, Epps is ready to spend $400,000, 
while Mr. Van Houten will increase his busi- 
ness $200,000 worth, As the bill stands at 
present the Menier men say that they lose two 
cents a pound on all the chocolate they sell 
here, these goods being subject to an exceed- 
ingly heavy duty under the foreign confection- 
ery class, 
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Henry Decker, Charles H. Fuller's 
Eastern agent, is placing another batch of the 
Cornish piano and organ advertising. 


John C. Dewey, advertising expert, 
is now seen at work again with the J. H. 
Bates’ agency. Mr. Dewey’s illness dated 
from last January. 


N. W. Ayer & Son are making 
some large contracts for space to be used by 
i; Dr, Williams Medical Co., of Schenectady, 

Y. The matter is in the form of reading 
aan. 


An order for general advertising in 
the State of lowais now being placed for the 
Clark-Juhnson Medicine Co’s Indian Blood 
Syrup. The Geo. P, Rowell Advertising Co, 
is attending to this advertising. 


Mr. Beetham, of Cheltenham, En- 
gland, whose advertisements of Beetham’s 
Cucumber and Glycerine Complexion Wash are 
seen in nearly every British periodical, is con- 
templating doing some advertising in the 
States, Mr. Beetham would have started here 
last year, but he found he could not copyright 
the title of his preparation, the authorities at 
Washington claiming that a descriptive title 
could not be copyrighted. Recently this de- 
cision has been reversed, a well known Ameri- 
can pill manufacturer having been given full 
copyright to his descriptive title. 


G. A. SYKEs. 





BEGINNING WITH LIMITED CAPITAL. 


WasuinctTon, D, C.,, Nov. 5, 1892. 
Editor of Printers’ Ink: 

I have a formule for the preparation of a 
remedy for cold in the head and neue It 
is in the form of a salve to be = TY the 
end of the finger in each nostril, is mil and 
pleasant in its application, and will give in- 
stantaneous relief in all cases, and in many, [ 
_ will effect an absolute cure. 

Now I desire to put this remedy on sale 
and wish to ask you the best way to begin ad- 
vertising and what it would probably cost. It 
is necessary for me to begin in a very small 
“th for my means are limited. 

‘hanking you in advance for your kindness 


in this oo o . 
espectfully yours, 
GEORGE W. LEESNITZER. 
P. S.—It can be put up in asc., soc. or $1 


packages. 
ensure the largest returns in amount of sales? 


The best way for a man to begin ad- 


vertising a patent medicine on limited he returned. 


capital is to select a small territory— 
preferably near home—and cultivate 
that assiduously. It will cost whatever 
he has a mind to make it—$10, $100 
or $1,000. 

We would warn our correspondent / 
that the field is already full of remedies 
similar to the one he proposes to estab- 
lish, and that he will find pushing it 
hard, uphill work. He must not ex- 
pect advertising to accomplish a miracle 
for him—he must be prepared to push 
his article in a thousand and one ways 
beside. Neither must he expect a large 
sale to spring upall atonce. If he gets 
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at first a fair interest on the money in- 
vested he may count himself lucky. If 
he is successful in the end the original 
investment will be returned many times 
over. Whether this result is achieved 
will depend upon the merit of the arti- 
cle, and, chiefly, the business capacity 
of the man himself. 

In regard to the price to charge for 
the medicine, it is the common theory 
that as many sales of a dollar article 
will be made as of one selling at 75 
cents or even 50. If it is expected that 
the article will be sold chiefly by mail, 
a dollar is a good price toadvertise. A 
dollar bill is easily slipped in a letter, 
but few people care to risk silver in an 


envelope. 
— —— 


EDITS ** TOWN TOPICS.” 
From the Newsman, 


We understand on reliable authority that 
the American News Company not only edits 





Town Topics every week, but charges $15 for 
the labor in doing so. 
Something Wrong.—Youth: Does 


advertising pay? 

Old Bachelor—I don’t know ; I've used the 
Herald’s Personal column for a year, and 
haven’t struck an heiress yet !—7ruth, 

— 
WANTS. 


Advertisements under this oy 
words) or less, one time, $1.00. 


S tree (36 


WV Seed —Canvansers' to obtain wo, 
and advertisements. Address ERS? 
INK, 10 Spruce St., New York. 


DPD Pacmas Fe PUBLISHERS, please send circu 


eo gtice list of your directories to U. 8. 
— Cc Box 1407, Bradford, McKean 
, 


ANTED — Reliable advertisers to write 
» 4 Py Lt 9 Vicks- 
burg, ss., for 5 en copy an ertising 
tes. Circulation 35,000, and and a ine 


Wa NTED—Newspaper in exchan; for resi- 
fen with three acres of one , fruit, &c. cs 
mens town suburban to Chi cago. Se 
“8. 50,” care Lord & Those os 

2. 


\ 7 ANTED—Every reader of Printers’ Ink to 
send 20 cts. at once. If you are not satisfied 
‘ou, stamps will 


when you receive what I send 
, Publisher, Eas- 


H. T. FRUEAUF 


ton, Pa. 
a Sober, industrious and reliable 
young man familiar with —— newspa- 
per and dee wor work, d desires } position ‘ood clean 
| ny HARRY L. BROWN, ola, 


SALARY of from $20 to $40 week will be 
id to So perey = —_ a write bi mn 
pithy editorials ty resent occu coon 
and submit specimens © work. “ BUSINESS,” 
care Printe 


W ANTED—A good, honest honest, sober prin’ a 
live country are ‘office ; —= that can 


do so os ones lace for the 
rich m. Address, wi —- erence, “ RE- 
VIEW, Seaneceh, Va. 


j 4%. want to give exclusive contro) of our 

goods, which are in demand at al] free mail 
delivery pent, to a firm having extensive con- 
nection with hardw are trade. MODEL HOUSE 
LETTER BOX CO. .Balto., Md. 
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Wi. d press, about 22x28; state 
BRO whe ane. —_ h St, Phil cash price. FERRIS 





Eerie daily and manege manager 4 eating oties, 
and wee! ’ 

about Jan. 1; Prot references, Ad- 
dress" RINTER,” Box 237, Ballston Spa, N. Sa 


W teachers of Western tisers desiring to 1 to penh the 

teachers of Western Pen vania y 

15 cents per inch_per insertion the EDU A- 

ee. NDEP: ENT, Edinboro, Pa.; 2,500 
ly circulation guaranteed. 


cae ADVERTISEMENTS in Printers’ INK 
under this head, six lines (thirty-six words) 
or | will be inserted one time for one dollar. 
For additional space, or Cy insertions, 
the rate is 75 cents a line eac 


ANTED—Publishers to oem a — patience 
with us. Our former ads in Fits rae’ Ink 
have overwhelmed us with replies will 
catch u) mai a ior, wr. WORLD" . Fam VISIT. 
ORS’ Washington, D. 
ANTED. ~~ want New ’ York eiidlinsls to 
know that they must use the PORTCHES- 
N. RISE to reach the wealthy 
Sound shore of Westchester County ; largest cir- 
culation ; lowest rates. Send for sample. 


Bx MEN who have no time to hunt for 
ristmas Gifts to send stamp for Illustrated 
Catalogue of One Hundred Nove ties - Sterli 
Silver. DANIEL EL LOW, silversmith and maker o 
the “Witch 8; oon,” Salem, Mass. 


qgG= any ads you wish ground down to an elo- 
quent edge! I can make ’em sh: enough 
to cut the purse strings of your m miserly 
customer, and ’twon’t cost you a farm —— 
Address JED SCARBORO, Box 63, Station W, 
Brooklyn. 





bak wid manufacturers and others to quote me 
rices on Novelties and Society Em- 
mail me any electros of the same 
Se that will be mailed eve: 
where. NES, 29 N. Caroline St., Bal 
more, 


The address of every American 
per that will ntee my adv. in 
its A an 0 to bring replies at a cost not to ex- 
ceed 10 _ I have several WENGE Soodenan that aver- 
Cheac, 8 4, om FRANK F 
iyde, N 


HAVE re many ny ideas for getting subscri 
1 3 tions, advertising, news, and have comet 


aaaew pee I’ve paid for them ; will you pay 
n Send co; py of paper and $1 for 3 ideas an 
ru i satiety you or refund. CHARLES A. BATES, 





vor: correspond with newspaper 
man or other party who can use large lots, 
, 800 illustra popuiee standard ks, 
for ed low down, for mium or other — 
=. COLUMBIAN L. A’ ATION, 213 
-» St. Louis. 


ATED To, sell an established afternoon 
T in city of 40,000 inhabitants ; cir- 


culation, J i lid outfit, including Scott- 
; reason for se am as 
pane Fy, needing Pattention. Address “ 
care Printers’ Ink. - 
GQ focmseery. business ma: r daily in one of 


largest cities, practically familiar with best 

modern methods of advertising and circulation, 

ment : highest testi a as to 

character, ile and energy. Address “AD- 
VANCE,” this 


invest from $1,000 to $3,000 in an established “a 
and mg money “how.” kddress eee 1 
. D. LANDER, 


rope Rae | ed, after Jan. 1, by a reliable 
cal advertisement zolicitor, on 

as manager or 
nted advertisers in 
Mi ites. Address“ DEAN’ ’2%4 E. New York 
8t., Indianapolis, Ind. 


W iia papers. 0 for paying list of five subur- 
Onk pers covering pee. 
iption and way-up 
red ¢ year ; room for increase. Will 
sell one or all at reasonable price and terms. 
CHARLES A. BATES, Indianapolis. 





PRINTERS’ INK. 


PPOOPREADER—Baceliontand enced in 

law, ou, job and pewspa; , will ng 

Sal patter; would estes tn 3 paration P cop 
wow re ete 0 0) 

if desired. Address“ PROOF” care ony 


UYER te “The Bates yA pont pa- 

rs. Income this year. expenses, 

1a , ete., worth $000.” Witt iakeret $1,600; 

ce 3, 6, 9 and 12 months. Have other 

ny Must sell b feo 4, or not atall. Par- 
culars from C. A. dianapolis. 


TANTED_Aavertoes to . yore that I write 
ms 


experience ; terms reasonable ; work typewrit- 
ten; New Year’s addresses a specialty. State 
wants and eet Sy met seats action ~ el 
teed. HA GH, Box 10 , Box 10), Casstown, O) 


\ J ANTED—A live agent, | agent, and an, to 
secure advertisements for the only Ohio 
school gournel, a good advertising medium 
“ Does me ae Soe says a patron, “than all 
my wre! advert Good 
sion. Address The Progressive School, Alliance, O. 


pe SOUTH is famed, not alone for pretty 
women, cotton and live stock. ere’s coal, 
iron and w . It’samine. We're expert 
page agg a te g  f miners. The pa- 
pers, circula tes we know—others 
ess. SOUTHERN | STATES ADVERTISING BU. 
frau, Nashville, Tenn. 


BILL POSTING & DISTRIBUTING. 


Under this head, 2 lines (12 sont will be 
inserted 3 times 8 times for $1.00. 


EROVLAle distributed ¢ od Obie Hs nine 
tates. E.J. WORST, Ashlan: 


pe kinds of adv. matter distributed ent 
mailed. DEANE & BRAND, Cuba. 


IRCULARS, Books, &c., distributed oon 1. 50 
/perM. ROBERT CHEESMAN, Bridgeton, N.J 
DV. MATTER distributed. Circulars mailed. 
CHAS. H. MARTIN, Myrtle Ave., Balto., Md. 


ILLS, books, papers, sam, ers, samples. etc., distributed 
B for #2. 50 per et ddress } ‘EWS, Youngstown, 








p samples, ete., distributed in In- 
/ diana towns. $2.50 per M. RECORD, Browns- 
” burg. Ind. 


APeatmane distributed an An- 
ite coal fields. MIT TA TUBBS, 
Shickshinny, Pa. 


\IRCULARS distributed free. Particulars. 
Address, with stamp, MODEL ADVERTIS- 
ING AGENCY, Stewartstown, Pa. 


Fok the purpose of inviting inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 yy less will be inserted 
hree times under this heading for one dollar, 
or three months for five dollars. (ash with the 
order. More space75 cents a line each issue. 


ADVERTISING ‘NO VELTIES. 


Advertisements under this head, pA oe (36 
words or less), one time $1.00. 


\ ITH the aid of the Pictorial Half-Prints, an 
Ilust: a Weekly can be run with success 
in yee of reasonable size. Address C. R. 
IN, Manager, 28 West 23d St., New York. 


ros the oe pabiehese of weekly newspapers—Our 

Almanac is the annual now pub- 
lished Title can be changed wy suit your wants. 
will Send for ners. J. A. R. A. REID, Provi- 
ence, 


NEY PROCESS of Embossing from Type. 
Cost reduced one half. Sample order of 
1,000 Packet t Boats and 1,000 Itnvelopes complete 
for $10.00. GRIFFITH, AXTELL & CADY CO., 
Holyoke, my 


Clans ADVERTISING PAGE. Unique, 

for any number of ads.; for 

from’5 Soclumun, or any odd- oe space; 

R ce less than half others. Send for proof. 
HAS, W. HARPER, Columbus, Ohio. 


UR “Christmas Bells”—The Artistic Alma- 
nac, “The Holidays.” are advertising 
mediums. Advertising solicitors or printers can 
use ‘them with profit. Send for samples and 
learn how. J. A. PER. A. REID, Providence, R. I, 

















ties, ly to benefit 
r as well as advertiser, 6 lines, 36 words or 
less, will be rted under this head once for 


ADDRESSES AND ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1 00. 





OHN T. MULLINS’ MAILING AGENCY, Faulk- 
land, Del. $2 per 1,000. 


pEnsoss who have facilities for b 
vertisers and consumers into contact 
lists of names and resses may announce them 
in 6 lines, 36 words or less, under this head once 
for one dollar. order. More or 
continued insertions 75 cents a line each e. 


ing ad- 
— do § 








pint ar tS OE 
ADVERTISING MEDIA, 
Advertisements under this head, yA. ones or 
more, without display, We. a 


G RIT 


Grouans SPOKESMAN. 


UFFALO TIMES tg over 33,000 circula- 
tion. It will pay you. 
GENTS GUIDE, New York. 
agents’ paper. Send for copy. 
BS )STON HOTEL GUIDE is the only hotel paper 
in New England. Think Think it o 
HICAGO—THE MEDICAL ERA—It reaches 
doctors; all are good good buyers; go into it. 
oe pe, IT IN THE POST,” South Bend, Ind. 
nly morning g paper in in Northwest Ind. 


EDICAL BRIEF (St. Louis). it circula- 
tion of any medical dical journal in the world. 

I EWEY’S Canada List (60 List (60 papers) i pom, = rates 
30c. line. D. R. DEWE am. 

FAnx LIFE, a Rochester. N. Y., Seen 
columns, monthly. Guar Guaranteed dd 500. 


epee 
$1 . 50 For 5 lines 26 days one. 6 days, 0cts. EN- 
+0) U TERPRISE, Broc SE, Brockton, lass. Circ. 7,000 


DVERTISERS’ GUIDE, _ Mailed on recei t of 
stamp. STANLEY DAY, New Market, N. J. 


T IS BIGGER — THE Ly ay J HAUTE EX- 
PRESS—than any paper in Indiana outside 
Indianapolis. 


4k WEEKLY SENTINEL, Hazleton, Pa. 
roves 30, nnn Sagan. $8.00 an inch: “It 
is close to the 


K ANSAS is thoroughly co covered by THE KAN- 
\ "SAS WEEKLY CAPITAL, Topeka, Kan., the 
leading farm and ioe newspaper of the State. 


UR RATES are so low Bi 8 we — buy a 


page ad We prove 20,000 circ’ Sample 
free. ILLUSTRATED WEEKLY, + Kansas. 


TRE PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, La. A Southern fam- 
¥ magazine, it reaches Sou’rn homes. Adv’tiset 


THE, xr ALBANY ANY GAZETTE, 2 red. hot 4 
page r, covers e he 0 0) 
Missiesippt. Rates low Try it. H. E. BLAKES 
LEE, Publisher, New v Albany, Miss. 


G4naxY OF MUSIC, Bosto Boston, Mass. We prove 
¥ what we wy & or no pay. Circulation for De 
tober, 19,286. verage for year, 25,502 copies. 
Ratesand sample f: free. Corresp 
Dito OHIO STATE JOURNAL goes to the 
a of the best people in central Ohio. 
12,500; Weekly, 22,000; Sunday, 17,000. 
nenty all'the leading ymeral advertisers use its 
columns regularly. 


The leading 





41 : 02 Coy Be ies of | Ln oe 


the election. Startin 
rent, THE GALVES 
der has 


re issued th | —— 
with the p rats cat 
IN NEWS, this fant won 
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LASSIFIED ADVERTISEMENTS in Prewrers’ 
INK  : ~ a two-line letters, but have no 
Under headings of Ad 
M + plies, Miscellaneous and For Sale the 
rice cents a line each issue. Under head- 
of Wants, Bill Distributing, Ad- 
ve Novelties, Addresses and Ad 
Ilust: rs Illustrations and Advertisement 
Constructors, 6 lines (36 words or less) will be in- 
8e! once or’ two lines (12 words or less) three 
ordst. Additional «pace Gr insertious chargee 
order. space or jons 
75 cents a line each issue. 


ILLUSTRATORS AND ILLUSTRATIONS. 


Under this head, 2 lines (12 words) will be 
inserted three times Sor $1.00. 


F K. HOUSTON—Advertisement Illustrator, 
« 32% Broadway, New York. 


EE “ Artist Lincoln.” Work of highest ex- 
cellence. 28 W. 20th St., N. Y. 

HRISTMAS adv. new features ; chea; 

est ; write. CHAS. s:W. HARPER, Columbus, 


~ UPERIOR Mechanical Engraving. Photo Bee: 
trotype Eng. Co., 7 New Chambers 8t., N. ¥. 











ADVERTISEMENT CONSTRUCTORS. 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1.00. 


= way of putt. 
WELL, 


Bay Cinge y me an 
swego, N. Y. 


M<* ads are humorous sometimes, but never 

silly. There is always a logical point. They 

are reasonable and convincing. Single ad. rd 

series (my svevalty), 5 Sor #2; 10 for $3.50. Gash 

hy order. Will please you or refund. CHAS. 
A. BATES, Indianapolis. 


it ay 5 4 
A.B 


lo 
see. s- 


SUPPLIES. 


Advertisements under this head, oe lines or 
more, without display, 75c. a line. 


yas BIBBER’S. 

I EVEY’S INKS are the best. New York. 
4 

ie EVEY’S INKS are the best. New York. 


parse CUTTERS.—Those manufactured aA 

the HOWARD IRON WORKS, Buffalo, N. Y. 

are the best. 

pa APER DEALERS—M. Plummer & Co., I61 
William St., N. Y., sell every kind of paper 

used by printers and as at lowest prices. 

Full line quality of Printers’ I nk 


FOR SALE. 
Advertisements under this head 7 cents a line. 
PR wy FOR NEWSPAPERS. EMPIRE 
Worth St., New York. 


oe! ILLUSTRATIONS for papers. Cat- 
AM. I CO., Newark, N. . 


LINES, gh 1 inch, $3.5 ae 1 col 
copies PROVEN W. 
maN’s fe ‘athens, —t-y 


6.000 le ter — 


town 
movie” x Printers’ Ink. 


| ee SALE—A oy tke the pin Newspa- 
oe Di roster ‘or 1892. Price five dollars. 
Address GEO. P. ROWELL 

ry co., Publ shers, 10 Spruce St., New York. 


100, 3000 eimmea Wesel or any Siate a 


rinted 
gummed. We sell oe a any State a: 
Pend” rey 


any forfeit 4cts on each returned 
AGENT’S HERALD, Phila, Pa. 
FS SALE—A Greb-ciass t-class Republican 
daily and two strong weeklies, in a growing 
town of 11,000; capital stock, $15,000; whole = 
controlling 1 interest one en, as pure 


—¥  ~ T caeni t uired. 
* gure: "tase Printers le 








PRINTERS’ INK. 


“SEVENTY-FIVE PERCENT 
Of the $28,000 of advertising ‘ 
Orders received by PRINTERS’ INK for 1893 are) 


* RENEWALS! x 


And many customers increase their space, 
Although the price paid is increased in proportion. 





Oe 


Tor 


SEOIOOoOS 





Nene 


YEARLY ORDERS BOOKED I 89 3 


FOR PRINTERS’ INK FOR 


COMFORT, renewal, ‘half page 
SAN FRANCISCO EXAMINER) 1st . ee 
E. C. ALLEN & CO., renewal, bad 2,600 
LEVEY 'S INKS, renewal, 2 lines, 52 
ATLANTIC COAST LISTS, renewal, 2d page, 6,500 
Ss. C. BECKWITH, renewal sare a seenth, 1,200 
AMERICAN ILLUSTRATING CO., Newark, N. J., 
renewal, 
PITTSBURGH (PA.) NATIONAL STOCKMAN, re- ” 
new. juarter ‘¢, 1 time a moni 
PHILADELPHIA PRACTICAL FARMER, renewal, a 
1 time, 
MANCHESTER (N. H.) GERMANIA, oom 4 lines, 
POPE RACK CO., St. Louis, renewal, 
1 time a month, 7 
CHARLES W. HARPER, Columbus, O., renewal, 4 
WASHINGTON PUBLIC OPINION, renewal, 
HOPKINS & ATKINS, Washington, 


ewal, 
. CO., renewal, every other week, quarter page, & 
Publishers’ & Printers’ Supply Co., quarter page, 1 time a month, } 352 
2 lines 52 times, 


$28,872 


The order from Com/ort was the only one coming soon enough to secure all of the 
Nine free insertions offered for advertisements ordered for the year 1893. The Zxaminer, 
Allen & Co. and the Levey orders all came in time to get Eight free insertions; the 
American Illustrating Co., Charles W. Harper, Van Bibber, and Germania orders, Seven ; 
Public Opinion, Hopkins & Atkins and Recorder orders, Six; Fersey City Journal 
order, Five; the order from Seribucr's Magazine and the Pope Rack Co. being for 
one time a month, receive One free insertion each, and 
Publishers’ and Printers’ Supply Co. order, One free inser- 
tion of quarter page and Five free insertions of two lines. Zo 
those who don't know, the figures seem high ; but the readiness 
exhibited by its oldest patrons to renew contracts for adver- 
tising in Printers’ Ink is evidence that the service it renders 
is fully worth the price asked. Those who have bought 
longest and most freely show most alacrity in buying more, 

The Allen contract in 1892 was for one-fourth page, 
and the order to renew was for the same amount, but a day 
or two later a revised order came to double the space. 

The Coast Lists, Beckwith order, and those from the 
Pittsburgh National Stockman, Philadelphia Practical Farmer 
and Baird Clock Co., are all continuations, having been booked 
in the latter part of 1891—the Beckwith order being for 
five years and all the others for two. 

The Mew York Recorder in 1892 used a page one time 
a month at a cost of $1,200. The result was so satisfactory 
that the order for 1893 is increased to $5,200. 

J. W. te bie great act of stopping the The Jerscy City Journal, in renewing, takes 50 per cent 
om ahem ia more space than was used on previous order. _It.is noticeable 
Osdase to run daring, 5095 000 now bein that of the 20 orders already booked, as above, 15 are. 


accepted at a discount of one-third renewals!! 
rate = 














PRINTERS’ INK, New York, 


les 
Sard $000 a page) OP ten 
insertion in remaining issues of 1 




















PRINTERS’ INK. 


—_ 
Free 
Issues. 


A Special Offer for seinen 


PRINTERS’ INK. 


An advertisement ordered in PRINTERS’ INK for 
52 issues in 1893 receives free insertions in all the 
remaining issues in 1892, and if the order comes 
before November 23 the free issues will be om 





ADVERTISEMENTS 


in PRINTERS’ INK 
for 1893. 


“se a... are now soliciting contracts for ad- 
vertising in Painrexs’ Inx for 1893, the 
year of the Columbian World's Fair. 
Whoever thinks of availing himself of 
= the privilege should take into 
6a * thon, as part of the cost, the 
a of preparing new copy for every issue 
We will insert a full-page advertise- 
ment in every one of the fifty-two issues in 1893 for $5,200, or $100 a page 
each issue. which is a reduction of 3314 per cent from the price demanded and 
received all through the year 1892. We will sell one-half page for $2,600 ; 
one-fourth page for $1,300; or a page once a month for $1,200. 
For a specified position the price will be 25 per ceat additional if the 
position asked for is given. 
During the year 1892 no edition of Priwrens’ Ink has been so small as 
Tt has had on its mailing list the names of persons who became 
rendered, as in the case of writers 
and advertising patrons ; also the names of newspapers with whom it seemed 
advisable to ask the favor of an exchange. It has been sent complimentary to 
and members of the President's Cabinet ; also to ad- 
or their em- 
ployees. Finally it has been sent to all persons who have subscribed and paid 
for the paper personally, or for whom, with their consent expressed or implied, 
wome other person, not connected with the publication, has subscribed aad paid. 
We have been under an agreement with our advertisers, all through 1892. 
that no issue of the paper should fail to be in excess of $0,000 copies, and to 
make good that agreement it has been the practice to send out from week to 
week an average of three or four thousand sample copies. 
will be sent to all of the classes of sub- 


werest. The lines will be somewhat closely drawn, out of con- 
sideration for the prejudices of the Post-Ofice ment, as exhibited in 


illustrations. 
jor a page or less for next year 
‘and wish to begin now, we will give {ree insertions for all the 
in this year, commencing the charge with the first issue in January, 1893. 
Address all communications to 
Geo. P. am, & Co., Publishers, 
0 Spruce Street, New York. 


et ee the price equivalent 
as can be given to 9 new advertiser between the date of his order 





We will insert a full page adver- 
tisement in every. one of the fifty- 
two issues of 1893 for $5,200, 
or $100 a page each issue; 
which is a reduction of 33%: per 
cent.. from the price demanded 
and received all through the 
year 1892. We will sell one- 
half page for $2,600; one-fourth 
page for $1,300; or a page once 
a month for $1,200. 

For (a special position the 


‘price will be. 25 per cent. ad- 


ditional if the position asked for 
is given. 
No issue of PRINTERS’ 
INK in 1892 has been op 
will be so small as fifty 
, thousand copies. © © 


FIFTY 
THOUSAND 
COPIES. 
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AMERICAN NEWSPAPER DIRECTORY 


For the year Eighteen Hundred and Ninety-three. 








TWENTY-FIFTH YEAR. 





WORLD’S FAIK EDITION. 





NEWSPAPER ADVERTISEMENTS SOLICITED 





Publishers who wish to insert an advertisement in the 
AMERICAN NEWSPAPER DIRECTORY will observe the following 
facts : 

rst. The price is payable in advertising. 

2d. The publishers of the Directory are NOT advertising 
agents and do not demand any agent’s commission. 

3d. Advertising orders in payment for advertisements in 
the Directory will, in all cases, be NEW advertisements. 


ADVERTISING RATES: 


t Page, - ¥ - $150 00| 4% Page, - - - $50 00 
Ya Page, - . - 90 00/ 1-6 Page, - - 35 00 
¥% Page, - - - 65 00! % Page, - - - 27 50 


1-12 Page, $20.00. 


A Book free to every Advertiser, delivered carriage paid. 

Book without advertisement delivered, carriage paid, for 
$5.00, if cash accompanies the order. 

Book sent c. o. d. for $5.00. Express charges paid by the 
purchaser. 

A yearly subscription to PRINTERS’ INK free to every 
purchaser of the Directory if asked for. 





Address all communications to 
Publishers of American Newspaper Directory, 


10 Spruce Street, New York, 
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PUBLIC OPINION 


- AND THE - 


American Newspaper Directory. 











F. S. Presbrey, Esq., owner of Public Opinion, that unique, useful 
and prosperous publication emanating from the National Capitol, was 
afforded an opportunity in PRINTERS’ INK for November 23, to express 
his views on the subject of circulation ratings in newspaper directories. 
They appeared as a signed editorial and are here reproduced : 


‘There have come to the writer's desk, within the 
last month, two newspaper directories, published by 
adverti-ing agencies pre-eminent for business integ- 
rity, energy and enterprise. 

have devoted a considerable portion of time to 
studying the circulation ratings accorded papers, not 
in this city, but in others with which | have reason to 
be moderately familiar in every ca-e, and thoroughly 
familiar in others. I have becn impressed more than 
ever with the feeling that the time has arrived when 
the “ circulation liar’ should be called down. ‘There 
has been so much written within the last year or so 
on this matter of “‘ known circulaticn”’ that it seems 
as if nothing further in the line of argument should 
be said upon the topic, unless there is virtue in reiter- 
qian truths until they become to be acknowledged 
acts. 

‘There would be welcomed among honest pub- 
lishers a newspaper directory published by a responsi- 
ble agency, which would take the firm position and 
maintain it, that no circulation ratings would be given 
to publications which did not substantiate, in a man- 
ner which would be thoroughly satisfactory, the 
claims which they make. Such a directory would, 
upon its publication, instantly become a recognized 
authority. Under even the best of the prevailing 
systems of ratings in newspaper directories the pub- 
lisher who is honest enough and frank enough tostate 
his exact circulation finds himself at a decided dis- 
advantage when his publication appears in a list in 
which the majority of the publications which are, 
from the nature of their location or the character of 
the paper, his competitors, are accorded circulations 
exaggerated anywhere from ro per cent to ten times 
the amount they actually print. 


It is an interesting fact that there is already in existence just such a 
Newspaper Directory as Mr. Presbrey wishes to see. Next year, its 
twenty-fifth annual issue (World’s Fair Edition), it is expected to conform 
even more closely to his idea. In the last edition, however, it is prob- 
able that the circulations of only TWO newspapers are over-stated. 
These are the Anzeiger des Westens, a German daily published at St. Louis, 
and Zhe Dixie Doctor, an unimportant monthly not now published, but 
formerly issued at Atlanta, Ga. There may be ONE other. The pub- 
lishers of the American Newspaper Directory will pay a reward of One 
Hundred Dollars for every instance discovered in their last issue (except- 
ing the two named above) where it shall be shown that they have been 
imposed upon by an untruthful circulation report. 


AMERICAN NewsPaPeR DirRECTORY, 1,548 Paces. Price Five DOLLars. 
Address all communications to Publishers of 


AMERICAN NEWSPAPER DIRECTORY, 
10 Spruce Street, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—whefi granted. First and last page fifty 
per cent additional. Special Notices or For Sale, 
two lines or more, 75 cents a line; Wants, six 
lines, 36 words or less, one time, $1.00. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 








NEW YORK, NOVEMBER 30, 1802. 





PUBLISHERS who wish to present 
complimentary subscriptions to PRINT- 
ERS’ INK to a few most favored adver- 
tising patrons and pay the expense by 
advertising PRINTERS’ INK or other 
matters in their own columns, will be 
interested in the correspondence be- 
tween the Bates Newspaper Company 
and the proprietors of PRINTERS’ INK, 
which appears on page 742. 


IT is a most interesting tact that out 
of the twenty advertisers who have 
availed themselves of the special rate 
offered by Prinrers’ INK for yearly 
contracts for advertising in 1893, to the 
amount of nearly $30,000, seventy-five 
per cent of the amount and nineteen- 
twentieths of the number have come 
from persons who have used our pages 
with considerable regularity for one or 
more years. 


WE remarked some time ago : 


There have been some photographic repro- 
ductions of type matter in the advertising 
columns of this paper that it would require an 
expert to tell from the original. 

Pages 720 and 721 are examples of 
such reproductions, They are entirely 
photo-engravings, having been reduced 
from a type impression four times the 
size. They represent probably as diffi- 
cult a test as could be imposed upon 
this process, as, not only is the type 
fine, but the plates were made within 
24 hours. ‘The work was done by the 


Photo Electrotype Engraving Company 
of 7 New Chambers street, New York, 
and the plates cost $2.41 apiece. 








PRINTERS’ INK. ; 


THE Christmas numbers of the peri- 
odicals are nearly all out, and are not 
oniy universally handsome, but carry 
an unprecedentedly large amount of 
advertising. Scribner's Magazine has 
the advertising of 500 different firms 
in its December issue, of which, not 
counting full-page publishers’ ads, 37 
are full pages. The popularlty of these 
advertising pages is materially enhanced 
by the illustrations running through 
them, the magazine just mentioned 
making the innovation with the clever 
pictures of A. B. Frost. 





IT is no wonder that estimating the 
cost of advertising has come to be a 
business in itself when a paper like the 
New York World has 71 different 
classifications for advertisements, with 
varying rates. The agents’ commis- 
sion also varies for the different classi- 
fications, as do the number of words 
to the line. Besides all this, there are 
so many rulings for special contingen- 
cies that one would almost need to 
take a course in Loisette before he 
could hope to master all the intricacies 
of the rates of this one paper. ‘Thus 
we find that amusements are charged 
at the rate of 45 cents a line in the 
daily edition; 50 cents in the Sunday, 


with a 5 per cent commission to 
agents. Auction sales pay 15 cents in 
the daily; 20 cents in the Sunday, 


and 15 per cent commission. In the 
first case count 6 words to the line, 
and in the latter 8. Employment 
agencies pay higher rates than any 
other classification—$1 per line in 
each edition. ‘‘ Situations wanted” 
are the cheapest of all—s5 cents a line. 
Personals pay 50 and 60 cents respect- 
ively; clairvoyants, 60. and -75; reli- 
gious notices and summer resorts, 15 
and 20; sporting and for sale, 30 and 
35. Under some classifications two 
lines display is allowed without extra 
charge, while other classifications, such 
as the marriage notices, have a fixed 
style which cannot be deviated from— 
a necessary restriction, perhaps. 
Amusements are allowed four lines dis- 
play without extra charge, while above 
that one-half extra is charged. General 
advertising on ‘the last page of the 
daily edition pays 35 cents a line, and 
on inside pages 30 cents. On Sunday 
an advertisement on page 5 of the main 
sheet costs 45 cents, but on the ‘* wo- 
men’s page” 5 cents less. Notices 
after the financial article cost $1.50 per 
line, while a solid column may be had 
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for $300. Preferred positions are 
charged extra, according to a sliding 
schedule, while the rules governing 
charges for display are in themselves 
bewildering to the non-expert. Pub- 
lishers who complain of the compli- 
cated orders sent out by many adver- 
tisers should observe the example set 
by some of the leading journals. 





THE Washington Sar recently sent 
on the names of eighty-one of its most 
valued local advertisers to whom it had 
presented a copy of PRINTERS’ INK in 
1892, together with a check for $81, to 
set the subscriptions forward to Jan- 
uary 1, 1894, according to our special 
offer. In connection with the order for 
the papers, there were forwarded to 
us the indorsements of eighty-one of 
the leading local advertisers doing busi- 
ness at the national capital, all of whom 
express a high appreciation of the ser- 
vices of ‘‘ The Little Schoolmaster in 
the Art of Advertising,” and hearty 
thanks to the proprietors of the Star 
for making known to them such a guest: 
—so intelligent, well-bred, civil, enter- 
taining, and instructive. 





Ir was not necessary for the New 
York Recorder to erect a handsome 
building in order to let people know 
that the newcomer in metropolitan jour- 
nalism had. become the biggest sort of 
financial success. That the paper is 
prosperous has for some time been in- 
dicated on its face, and the fact is an 
interesting commentary on the news- 
paper and advertising business. If 
money was the only thing needed to 
establish a great daily, the Recorder 
would never have reached Mr. Turner's 
hands. Various persons failed in at- 
tempting to make its predecessors, the 
Star and Continent, profitable preper- 
ties, and the present proprietor’s suc- 
cess shows that a high order of business 
ability is quite as necessary as good 
financial backing in pushing a new 
paper to the front. Advertising has 
been one of the secrets of the Recorder's 
success, All of its numerous 
schemes have tended in this direction, 
and its regular use of PRINTERS’ INK’s 
space has been a factor. The Recorder's 
contract with us for 1893 amounts to 
$5,200 ; that is a good deal of money 
for a single newspaper.to spend in one 
year in the columns of a weekly trade 
paper. Yes, the Recorder is evidently 
prosperous, and it deserves to be! 


THE publisher is sometimes puzzled 
to know what action to take with re- 
gard to advertisers whose reliability is 
somewhat in doubt, but against whom 
he knows nothing definite. Is he 
justified in declining their advertise- 
ments merely on hearsay or unsub- 
stantiated report which may have origin- 
ated with some rival orenemy? The 
following answer to a correspondent in 
the Ladies’ Home Journal probably 
reflects the opinion of most papers : 

Several persons have written me about the 
reliability of seed men and florists whose ad- 
vertisements appear in the Ladies’ Home 
Journal, They complain that money was sent 
the advertisers, but nothing was received in 
return, Do not write to me about these mat- 
ters, Write to the parties to whom you sent 
your money. I have nothing whatever to do 
with the advertising department, and no one 
connected with the paper is responsible for 
failures to receive whatever is ordered from 
advertisers. Those advertising in this journal 
are considered perfectly reliable, otherwise 
their advertisements would not be admitted. 
Very likely the mails—possibly the complain- 
ant, him or herself—are at fault rather than 
the dealer. I am constantly in receipt of 
letters containing stamps for reply, but with- 
out the writer’s name, and sometimes without 
P. O. address. Those having sent money 
from which nothing has been heard may have 
been as careless as the writers of these letters, 





For an advertisement of a liveryman 
the following is not an inappropriate 
quotation : 


The rich they ride in chaises, 
And the poor they tread the daisies. 


This is used by Mr, F. McDonald, 
of Olsburg, Kan. 


LIKES THE “GET UP.” 


Office of THe News anp ApvocaTE, 
Guaranteed the largest circulation of any 

Newspaper in the Province of Quebec 

outside the City of Montreal. 

Montreal Office: 48 Imperial Building, 
Place d’Armes Square, 
Sr. Jouns, Q., Nov. 4, 1892. J 
Publishers of Printers’ Inx: 

Enclosed we hand you $1 to pay subscrip- 
tion to January 1, 1894. e must congratu- 
late you on the “get up’’ of your paper. It is 
bright, interesting and instructive. Our ad- 
vertising manager, Mr. H. R. Smith, e 
Printers’ INK is worth its weight in gold. In 
future kindly address the paper to him, Wish- 
ing you every success, we are, 

Faithfully yours, E. R. Smitx & Son. 


pallens EOS aE 
SO THAT IT WILL NOT BE LOST. 


1517 G STREET, 
WasuincTon, D. C., Nov. 4, 1892. f 
Publishers Printers’ Inx, New York City: 

GENTLEMEN—Please enter on your subscrip- 
tion list the name of J. S, Flint, 1517 O street, 
Washington, D.C. 

While the paper is for my own personal use, 
I have it sent as above to be sure it won’t 
be lost if addressed to me at my office, 

Sincerely yours, Cuas. Fiint, 
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THE WILES OF THE ADVANCE 
AGENT. 





The theatrical press agent is some- 
thing of an autocrat—especially at the 
beginning of his career. 

**T go, always, upon the plan of 
asking more than I expect to get from 
newspapers,” one of these gentlemen 
said to a reporter in the lobby of a 
local hotel much patronized ‘by the 
profession. 

** You ought to see some of my ‘ be- 
fore and after’ examples,” he contin- 
ued. *‘* When I started out in this 
line it was amusing. I was witha very 
shaky show, which, without me, 
couldn’t have stayed out for a week. 
We had a fake star—a stout old soub- 
rette. She urged me to see to it that 
the advance notices were great, and 
that she was ‘ featured.’ 

** © You know how it is done?’ she in- 
quired. I informed her that I did. 
she told me to write out the notice 
nyself and send it to all the papers on 
yur route, and that in most cases they 
would print it just as received, to save 
time in writing the original copy. 

** Well, I wrote a corker; about a 
column of exquisite stuff, in the sweet- 
est of English. I remember the clos- 
ing paragraph. It ran in this vein: 
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* This picturesque actress has not before 
visited our city as a star, but upon pre. 
vious engagements here in small parts 
she has shone outas the distinctly artistic 
touch of the performance, and the audi- 
ences who have been delighted with her 
work in less ambitious roles will await 
her stellar debut with eager interest, 
This distinguished performer does not 
rely alone upon her personal charms in 
enchaining the interest and securing the 
plaudits of her auditors, but she exer- 
cises with matchless subtlety the spell 
of art, the enchantment of genius.’ 

** This, remember,” the press agent 
went on, ‘‘ was only one paragraph of 
this remarkable document. I copied 
and sent it to every daily and other im- 
portant paper on our route. I request- 
ed them to print it. 

‘* And they did?” 

** Oh, no,” exclaimed the irrepress- 


ible one, ‘* That, sir, was ‘ before’ 
example. The humor lies in the ‘after’ 
ones. An editor in a small country 


town, to whom a copy had been sent, 
printed this: ‘ Miss Blank, a fat woman 
who gave a marvelously bad perform- 
ance of a servant girl here last year, is 
about to star—to star/’ Another small 
town editor boiled down my copy to: 
‘Miss Blank is to star this year. She 
is positive that an ovation awaits her 





The Hew Work Recorder, 


Business Department, 
21 PARK ROW. 


New York, 


17th November, 


Messrs. G. P. Rowell & Co., 
10 Spruce Street, New York 


Gentlemen, 


Yes, the Recorder will be with 


you in Printers’ 
1893. 


tion, $5200 net. 
Yours 


Ink every week during 
We will accept the page proposi- 


truly, 


Dome 
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here. Miss Blank is surely big enough 
in a physical way to star, or to moon, 
either, for that matter,’” 

And the press agent looked as 
though, in his heart, he agreed with the 
editor.—W. D. Showalter, in Kate 
Field's Washington. 

siltation 


THE PRINTING OF THE “‘ TIMES.” 





We are now in a position to give a 
rough sketch of the men concerned in 
producing, choosing, and arranging 
the matter, apart from advertisements, 
which appears in the Zimes. They 
are the editor, an assistant editor, for- 
eign director, and the so-called city ed- 
itor, though here again the word *‘ed- 
itor” is to my mind misapplied. There 
are x leader-writers, there are six or 
seven sub-editors, and midway between 
them and the printers are the readers. 
There are also x special correspondents, 
y reporters, assigned to districts and 
peripatetic, and z semi-attached report- 
ers. In the United Kingdom there is 
a loval correspondent of every town 
of importance; in every country in 
the world almost is an accomplished 
gentleman entitled to call himself ‘* our 
own correspondent.” Of these M. de 
Blowitz is the type and the ideal. No 
mystery puzzles him, no effort is too 
great for his unrivalled memory, no 
subject is so serious but that he can 
write upon it or dictate upon it in a 
style which always charms. The world 
may laugh at him now and again, but 
it is with the indulgent laughter ac- 
corded to a European favorite. Even 
now I have omitted the full staff of re- 
porters in the House of Commons, who 
enable the Zimes to give practically 
the only complete report of debates 
published daily in England, and the 
law reporters, barristers all, including 
men appointed to each circuit, at the 
head of whom is the most indefatigable 
and the most humorous of men, the 
favorite of bench and bar, who has 
always a kindly word for a strug- 
gling junior and a merry anecdote for 
the jaded leader. Still there remain 
the multitudinous reviewers, the dra- 
matic critic, the musical critic, the art 
critic, the gentleman who makes the 
turf his study, the yachtsman, the row- 
ing critic, the observer of cricket. The 
names of the gentleman of this class 
are indeed legion—they are as numer- 
ous as the pursuits of men, The man- 
agement of this great organization is 
conducted by Mr. Arthur F. Walter, 
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with the invaluable assistance of Mr. 
Moberly Bell. It may readily be im- 
agined these gentlemen have abundant 
occupation. Advertisements, sales, 
correspondence with men at home and 
abroad in the service of the paper, and 
a thousand matters besides come within 
their purview ; but they do not allow 
the world to pry into their business or 
into their manner of conducting it. 
They have been heard to observe, 
however, that advertisements come to 
it not because its circulation is known 
to be large, which it is, but because its 
constituency is eminently prosperous. 
—Edmund Vincent, in The English 
Lllustrated. 


The art 

Of advertising 
Consists in 

Getting 

The greatest results 
For 

The least money. 





Business men 

Who 

Have succeeded 

Say that 

The newspapers 

Offer the best medium 


For - 
‘Reaching the public 
And that 


One advertisement 
In a good paper 

Is worth 

A bundred 

On fences and barns. 


> 


WANTS TO SEE HIMSELF IN ARME- 
NIAN. 


Pearson’s WEEKLY. 
Tue Searcn Licut. 
Society News. 
Lonpon, E. C., Nov. 2, 1892. 
Editor of Printers’ Ink: 

I notice in Printers’ Inx the type with 
which the editor of the Ararat Monthly was 
xood enough to supply you. I shall be 
greatly obliged if he would send me the 
words Pvarson’s Weekly in Armenian char- 
acters. I would reproduce them in my paper, 
duly acknowledging your courtesy in the mat- 
ter, C, Arruur Pearson, 
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had earned everlasting fame in Vienna as 

Correspondence, advertiser, It was a great scheme, cad 

er paid, of course, as almost any class of adver. 

IT WOULD HAVE BEEN A LOSING BET. tising will ; but Schultz is backi n the papers 

—- again. He discovered that the public take 

Tue HERALD, kindly to a novelty while it is a novelty ; but 

Daily and Weekly. a novelty is always short-lived, even though 

Winona, Minn., Nov. 19, ’92. itdeals with cats, and the man who reaps a 

Editor of Printers’ Ink: lasting benefit is the man who believes that 

We notice on editorial page 648 of Printers’ ‘the time to advertise is all the time,” and 

Ink of Nov. 16, a letter received by you follows out this belief in the mediums with 
from C, C, Moody, of South Dakota, relative Which he is associated. Fraternally, 


toa communication from Lord & Thomas, J. A.*Rosinson, 
We quote y«u as follows from a letter to na ene 
* office from Lord & ‘'homas, under date of MISTY. 
Ov. I: is 
** We are about to issue a New High Grade Orrice H. D, LaCosrr, 
List, and if you can acceptthis at the old 38 Park Row, Special Agent, 
rate, your paper will be included on the list ; New Yoxk, Nov. 16, 92. 
otherwise we will be obliged to omit it. 


Editor of Printers’ Ink: 

For the benefit of the writer and others in- 
terested, kindly state what you consider to be 
a fair proportion of city circulation (including 
suburban) and what proportion country for a 


* Yours truly, Lorp & Tuomas,” 

The only reason we can see for their writing 
like this was the fact that we had raised our 
advertising prices and would not accept the 
terms offered by Lord & Thomas, We had daily paper of about 100,000 circulation, 
declined the proposition referred to in this Yours, etc., 
letter and several others. We have paid no H. D. LaCoster. 
attention or answered this letterto Lord & eee eae s 
Thomas, but you have the privilege of pub- | PRINTERS’ INK thinks that a paper is- 





lishing what we say to gee. suing 100,000 copies should have a large 
ours truly, sale in the city where printed and a 
Heratp Pustisuinc Company, . - “ . 
Per J. H. Jounson, Manager, Considerable sale outside. Such a dis- 
wpenumenaeeth tribution of its readers would be emi- 
CATS AS ADVERTISEMENTS. nently fair. This answer is not very 
ee definite, but the inquiry is like asking a 
Sart Lake City, Utah, Oct. 29, 1892. t . “ . os 
Kétter of Pumrers’ nx: | man ba is his opinion of the best 
I heard a neat illustration of enterprise in time for sunrise. 
Vienra a few days since, and as it may possi- alten 
bly be new to you as it wasto me, I submit it. WOULD LIKE TO KNOW HOW TO 
Prominent among the advertising fraternity ADVERTISE A BANK. 


in Vienna is a clothier by name of Schultz, ame 
a man who has implicit faith in the value of Farmers Bank, 
advertising, and who ascribes to this medium CarTHAGgE, S. D., Nov. 15, 1892. t 

a greater part of hissuccess, At the close of Edit Pp Rites 

a yearly contract with the leading paper “o04 oS sain MK s 

there, however, and during negotiations fora | Enclosed you will find draft for one dollar, 
new contract, he became incensed at some for which please send Printers’ INk in ac- 
supposed mistreatment he received and cordance with your present offer. 

dropped the paper entirely, vowing that he For some weeks past the editor of our local 
would find some meansof advertising his busi- paper (7e News) after having read his coy 
ness without the aid of that journal, The of Prinrers’ Ink has handed it to me, and 
following day thousands of circulars were dis- hardly believe it is necessary for me to say 
tributed over the city of Vienna, of which the that I have found it aninteresting and in- 
following is a copy : structive advertising teacher. 

“I want cats, of allsizes, shapes and kinds, _, !n no number, however, have I found any- 
Everything but dead catsI can use. Willpay thing, about advertising for my particular 
from 10 to 25 cents each for as many as I can branch of business, and there is a large field 
get. Bring all the cats youcan find to my that might be covered and many persons who 
store to-murrow morning and I will buy them. would be interested by hints in that direc- 
F. Schultz, Clothier.” tion, Respectfully, : 

Everybody knows that the cat is by no Lewis P, Suaw, Ass’t Cashier, 
means a scarce commodity in Vienna, The The bank or banker who would 
next morning the street in frontof Schultz’s cocyre the benefits that may be derived 
store was blocked by thousands of men, ;{ me y 
women, boys, girls and babies, all with more from advertising must announce a 
or less cats in their possession. As fast as specialty of some sort—collections, for 
possible the purchases were made, and aseach jnctance. or the sale of certain securi- 
cat was handed in a large leather tag, with ,. =e st +l 
“ Schultz, Clothier,” on it, was fastened around ties. Several banks have achieved sur- 
the feline’s neck and it was thrown into the prising success by seeking the deposits 
basement of the store. Atthe close of that of housekeepers, mainly women. The 
day something over eight thousand cats, all ide f t thane wan Geen ¢ 
properly tagged, found a resting place in president of one of these was heard to 
Schultz’s basement. The next morning found say that if he could have all the ac- 
a Sg by — of a _— and counts in New York city that averaged 
early given time the basement doors é 4 
were thrown open and eight thousand cats less than $50 he would wish no better 
scurried away over the entire city and Schultz business, 
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NOT ONLY CIRCULATED BUT READ. 
CHAMBER OF COMMERCE. 

Geo. R. Buckman, Sec’y and Treas. t 

Co.oravo SpxinGs, Colo., Nov. 17,92. 
Publishers of Printers’ Ion : 

We are under many obligations for the no 
tice of our illustrated book contained in the 
last issue of Printers’ Ink and are gratified | 
by the very flattering estimate you put upon | 
it, The first mail brought us ten requests for | 
copies of the book who state that they saw 
notice of it in Printers’ Ink. Verily your 
little paper is not only circulated but read, 

Again thanking you, I remain, 
ours very truly. 

Geo. UCKMAN, 





TO BE ADDRESSED TO ME PER- 
SONALLY. 


Tue Bee Hive, 
P gr H. BAuLanp, Prest. 
Jry Goods, Millinery, etc., 
172, 174 & 176 State St., | 
Cuicaco, Oct. 27, 1892. J 
Printers’ Ink: 
Enclosed I hand you $1.00 subscription to 
= ist, 1894, as per your advertisement, 
ront page. Please have this addressed to me 


personally. Jacos H, BauLanp. 





L y ART DE LA MODE proves an average sale 
of over 35,000 copies. 51 Tribune Bidg, N.Y. 


4000 5s LENE ase 
2000 Sar steis Sey Tat 


PIANOS, dani’ ireatty, Wash'gton, NJ. 


PATENTS oa oERD eee 

















BO N. tain * Competene, » “Lydia Pink- 
ep etc., like my ads. So 
would you. A. E. pSPROUL, Washington se 





WOOD CUTS: PROCESS PLATES 
For a se, E E L secant, 


1) Nickel EN & 810 B’way, N. Y. 











00 PAID IN PRIZES for POEMS 
$1 00 « — on Esterbrook’s Pens. 48 p: 





Send "tor circulars. Contest open till Dec. 31. 
ESTERBROOK STEEL PEN CO., 26 John St., N. Y. 


ELECTROTYPING 


for Advertisers. Se Manufacturer | 
for estimates. A, MUGFORD, Hartford, Ct. | 


66 INCREASERS.” Every live lo- | 
cal advertiser wants ’em nj cheap; | 








ee RU BS Ws effective. Wri 
HAS. W. HARPER, , Columbus, 0. 


THE EV EVENING JOURNAL, 


JERSEY CITY, N. J. Cireutation, 15,500, 
Advertisers say it pays. 


GERMANIA Gefmn® ting. and itt. Por | 
= nr $F eo of advertising. etc., address 
lanchester, N. H. 


Is read by intelligent people 
Kate Field's who pay their bills. Are these 
the people you want to reach 


Washington, yengsassesee. 
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DON’T 
nk a = Seri | pay ay onto write aa von. 
CHICAGO PHOTO ENG. CO. 

fox tho BEST TAR- 

Lert LUE ever made will 
PRINTERS be ae ou for 50 eents (pos- 
tal note).  - se ready for 
n° one it dress CHAS. 

Cape’ Vincent. 

THE ADVERTISERS’ GUIDE, 
i ay. 4 journal expounding ompectty sub- 


vantageous to publisher and 
advertiser, mailed for one year mn receipt of 


pt o 
1 
sample copy. STANLEY DAY, New Market N.J. 
I write primers ;—adver- 
tisements. You pay me. 
They do, you. 


E. A. WHEATLEY, 


; THE HOME CIRCLE, 


ST. LOUIS, MO 
75,000 Copies Each Month. r 
An ‘exceedingly desirable medium for ¢ 
GENERAL ADVERTISERS. 4 
) THe Home Crecie Pus. Co., St. Louis, Mo. ¢ 
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ESTABLISHED i852. 


L. P. FISHER, 


Newspaper Advertising Agent, 
21 Merchants’ Ex., San Francisco 





Always pays 
PUBLIC Advertisers. 
OPINIO Washington, 
New York. 








Dodd's seatize Azer Boston, > 
Send for Estimate Jp 


RELIABLE DEALING CAREFUL ama 


LOW ESTIMATES. ~2 


SAN FRANCISCO GALL. 


Established 1853. 
Daily, 58,487—Sunday, 63,207. 


The Leading News) r of the Feet Coast 
in Circulation, Characte: ‘ter and Influence. 


PNEUMATIC TUBES 


FOR NEWSPAPER OFFICES. 
SEND FOR ESTIMATES TO 
METEOR DESPATCH CO., 
28 F. 14th St., New York, 
89 State St., Boston. 
The Evening Star, Washington, D. C., uses our 
system. 
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35,000 LADIES 


WHO 
™ SPOKANE DO FANCY WORK 
SPOKESMAN | ®t: tc tue moperw priscrta daity tor 


instruction in Fancy Work and Painting, sugges. 
has 7% per cent more paid subscribers tions for House Decoration, new patterns for 
than any other daily im ong —_— Knitting and Crochet, ete. 

within 300 miles of Spokane, Advertisers of first-class goods that ladies buy 
should give THE PRISCILLA a trial order. 


Fonmee & ATEINE, ee 
NB Circulation proven by postal receipta, ete, 
rite os information Advertising Rate, 25 cents per Agate line, 
TUDY LA Forms close the 20th of month preceding 
A E 


isaue. 
HO ° 
Take « Couree in the Address, PRISCILLA PUB. CO., 
Sprague Correspondence 


School of Law. (Incor- LYNN, MEASS, 
porated. 





























Send ten cents 
stamps) for particulars to 


J. COTNER, Jr., 


Sec’y, Detroit, Mich. 


312 Whitney Block. Second-hand Perfecting Press 


wanted. Manufactured by 
(ver 3 N00 Hat month Walter Scott & Co., of the style 
3 known as Number Fifteen ; 
printing a six, seven, or eight- 
|column paper, standard column 
width. Address ‘‘ Scott Press,” 


Rates Lowest for care Printers’ Ink. 
quantity and quality of 


Circulation. 





Proved Average past Nine Months. 































Zan SII a na nD Te OAR “ We received TWICE as many answers from 
Pod wy the POPUL. AR EDU ATOR as from, IVE 
4 , 2x | other educa als put together.”—Houg 
Ww, E. | ton, Mifflin — 

| PRINTERS’ INK | 

A, Y2 | 
% PRESS Ly (75,000 ¢ COPIES 
sd Pa OF THE 

vz 2 

q % 
®% No. 8 Spruce Street, %| CHRISTMAS NUMBER 
% See OF THE 
be NEW YORK, D4 
iy, YE | 
x 6 © POPULAR EDUCATOR 
By si o | 
x Solicits Orders for - - | the LEADING Educational Journal of Amer- 
¥ | It will be out December 1st, and copy must 
Sod % | 
2 7= | be in hand by November 18th. Advertise- 
3 PRIN TING % | ments will be inserted in this large Special 
iS % | Edition at our regular low rate, 30 cents per 
f E D . ti n D4 | agate line. 
lia very Vescription. ADVERTISING OFFICE : 
% io 
Resmnotevanny stoner inna nye CNY Wi | 7 o Fifth Ave., New York City. 





The Christian Advocate. 


Official weekly metropolitan newspaper of ‘‘ The Methodist Episcopal Church.” Circulation, over 
50.000 guaranteed. We invite correspondence from advertisers who would like to reach our 
people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th St., New York. 
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A FEW THINGS When seeking access to good 
‘ P families you would prefer to 
No Publisher or Printer |p. introduced by an old and 
trusted friend. You are then 
received with the greatest con- 


pin’ ¥S our Cee, containing grocts of fidence and cordiality. 

uare inches of our stock cuts, suita- These papers have been 
ble for iusérations ae = bene? < ‘publications, oo b ‘ ate 4 
tion and al sorte of printed matter got erally. Cc osen y over / ,000 goo 
Oe Specie TO ened es Cuts. | families to be their guides and 

$-Samples of @ variety of our Christmas Edi-| instructors. Are you entitled 
tions (English and German), eminently suited as > 
complimentary = to merchants’ customers| and do you want to be in good 


ribers. 
+ tour Christ ristmas Advertising Cuts cannot fail | Company ? 
Mm adve’ 


CAN GET ALONG WITHOUT. 











5-Our Calendars, "all complete, » pinta and ~~ 
ate Soe, Sieteee eupeaiy, a Put Sunday School Ti 
e 
one os of lead pencils with advertising a unday Schoo mes. 
r printed 9 on them. Best advertising me- Them p a 
ick seller, 
Sample of our “One-Side Illustrated.” A t reserter 
an i wat. mogns of ening shing a high- On National Baptist . 
r at small ou . 
om. Carrier's Holiday Greeti me A_hand- Your | Christian Standard. 
somely La little Volume. er’s com- Presbyterian Journal. 
plimen' Li Ref’d Church Messenger 
9—Proof book < of our Calendar Electrot; pee. ist 9 
More than one hundred different sizes an ’ ee fre nn 
r an instructor. 
al f the above, exceeding a cost to us of a 
, will be sent to any aaldrese upon receipt of 4 80, we can —_ pn Recorder. 
, pro speaking, free of charge, as|the way easy ani 4 . 
remittanice is credited on fmt order — n Presbyterian Observer. 








Do not fail i ay fs once and ‘examine the 
thin reach of 


set ! 

every publisher or and Orinter ! Over 260,000 Copies 

Publishers’ and Printers’ Supply Co., i 2 Religious Press 
325 Dearborn St., Chicago, III. Phila 


ADVERTISERS Witing to reach the of Substantial A mate | = Ste 
—rerlt SEWING MACHINE TIMES, “oes 














THE NEW CYCLE 36 Union N. Y., organ of The General Federation of 

Yai Maden my 5 oS lbs. Chicago Daily News: THE CYCLE was 

le the Official organ at nnial Meeting, Central Music Hall. Chicago Inter-Ocean: 

The. ‘matter of a Club td “ie yo nted and THE —aeee, with Mrs. J. C. Croly, as editor waz 
made the organ, and pledged the support of the Federatio 


THE NEW YORK LEDGER 


Keep the fact in mind that the LEDGER pays advertisers, and don’t fail to put 
it on your list for fall business. Rate for 1,000 lines, to be used within one year, 
or for 52 consecutive insertions, $1.00 net per line. Make contracts now. 


ROBERT BONNER’S SONS, Publishers, Sprace and William Sts., New York. 


SEROTEC OXYGEN $., } 
Mr. B. L. Crans, New York City NASHVILLE, Tenn., Oct. 24, 

Dear Sin—I am somewhat impressed with your list of Monthi Household Publications. 
The only object we desire to accomplish in advertising is simply to have people write us 
who are needing our treatment. 

Do you think you could get up an advertisement of very few words, very noticeable, to 
occupy not over one inch in the publications referred to? Yours truly 

Cc. L. FROST, Manager. 


_ The » result—the same being accepted. 
No charge is made the advertiser wenn PPAP PALL PDD PPI nn 
for preparing an attractive adver 2 
tisement from type when his order : 
is placed through my hands. Adver- $ A R —& YO U 
> itaititiatialiietemmemetettenine emanate 
> 


tisements placed in all publications 
FFLICTED WITH 


in the United States and Canada. 
ARRH, BRONCHITIS, ASTHMA, CON- 


X REL describing reorient ent ate 
r n reatment an s r — 
gyre set poe te ing, . a sock Ganease. Treatment by inh alation. 
P THE E SPECIFIC OXYGEN CO., Nashville, Tenn. 
Room No. 4. NEW YORK. PPPRPPPPRPPPPPPPPPPPPPP POP 














Pada la 


Estimates submitted and discounts 
allowed on all publications. 


4 
3 cA 
B. L. CRANS, « 
( 
( 
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WHEN IN DOUBT 
USE SCRIBNERS 


ItIs To-day +: : : 


That shrewd publishers are making announcements through their premium supple. 
ments, which reach the eyes of the millions, causing well-filled pocket-books to open 
and secure their liberal premium offers, 


Our Goods are the Premiums 


We delLver direct to the public for the business manager, and save him the detail 
of a premium department. 
We supply announcements ready-written, in the form of attractive illustrated electrotypes, 
Our catalogue will explain in detail. Net prices are in it. 
Why miss 1,000 or 100,000 new subscribers when we can help you out, from this very day? 
Newspaper men tell us that our system is a revelation to them. 


EMPIRE > ieamunemeaaaen CoO., 
146-148 Worth St., = New York City. 


Die Westliche Post 


(WESTLICHE POST ASSOCIATION, Publishers, St. Louis, Mo.) 


IS THE BEST 
ADVERTISING MEDIUM 
CiPOOPAVONS 15) BECAUSE ad has a Daily, Sunday and 


Weekly Edition. 


BECAUSE it has the largest circulation 
of any German Daily in the West. 


BECAUSE its circulation is larger than 
the combined circulation of all the St. 
* Louis German Dailies. 


BECAUSE its inside, outside—and, in 
fact, all of it—is prepared and made in 
7 its own capacious editorial rooms and 


CNC NNN NCE printing office. 


row. ezronve. soc ww. TAY Ud AND BE CONVINCED, 
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0 Open 
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It is the now-you-see-it-and-now-you-don’t feature that ren- 
ders the chase after cash so tantalizingly uncertain. 


The everlasting evasiveness for which the primitive penny 
was peculiar clings to the mighty dollar of to-day, and 
baffles those who are searching for the good things of life. 


The cash dollars which Twelve Hundred Thousand thrifty 
wide-awake families—scattered throughout the Union— 
expend for the necessities and luxuries of home-life, speed- 
ily find their way into the pockets of reliable merchants, 
manufacturers, and specialists who advertise in Comfort. 


The largest guaranteed circulation in America. Facts and 
figures under oath. Comfort’s original copyrighted features 
are rapidly carrying its circulation to Two Million Copies 
every issue. Alimited amount of space in January Holiday 
Number may be had of responsible agents or of us direct. 


The Gannett & Morse Concern, Publishers, Augusta, Maine. Boston Office, 
228 Devonshire St. New York Office, 23 Park Row. : 
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‘¢As unto the bow the cord is,”’ 





S° unto the reading public of the West is the WORLD-HERALD of 

Omaha. It may have other papers thrust into its hand, but it 
demands a paper fearless in its opinions, independent in its policy and 
impartial in its news columns. These three attributes have given. the 
Omaha WORLD-HERALD a circulation among all classes wherever the 
mails carry it. It backs them up by an unrivalled news service and by 


the publication of the crispest paper in the Missouri Valley. 


T is the only paper in Omaha that thoroughly covers the local news 
field, and its local circulation, therefore, is greater than that of any 
competitor in either Omaha or Council Bluffs. 


PAPER that is the favorite for reading and advertising purposes in 
its city of publication is the best for foreign advertisers also. 


Actual Average Sworn Daily Circulation Exceeds 17,000 Daily. 


Eastern Representative, = = = 
R. A. CRAIG, 41 Times Building, New York. 
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HEN you are ready FORMS CLOSE ON THE 18TH. 
(Dp to advertise, and just 
now you should be, it will 


@9 
not take long for you to LS. 
: . . €6@? 

write in your list of me- 


diums the leader of them 


we ALLEN’S S 


After your advertisement 


has run its time, cast up for 7 

results and compare our lists ceo? 

with the remainder of your 

list as a whole. E.C. ALLEN & CO., 
We have no fear as to the Proprietors, 

outcome of the comparison, AUGUSTA, ME. 











esse 










1S 
CEMSTONES. 


A MOST NOVEL 


CHRISTMAS PRESENT 


If you are a reader of advertise- 
ments at all, surely during the year you 
have read those of e Great Divide, 
Our intention has been, and is, to increase our circulation, 
and we have succeeded wonderfully. In order to attain even greater 
success, we are going to make a CHRISTMAS PRESENT 
of 16 GEMSTONES, all cut and polished, ready to set into 
Scarfpins, Rings, etc., or to serve as a valuable and picturesque study 
jn semi-precious mineralogy. 


LIST OF GEMSTONES. 


TO YO 








1—Carnelian 6—Blood Stone 9—Cameo 13—Green Moss Agate 
2—Tiger Eye 6—Red Onyx 10—Eng. Rock Crystal 14—Sard Onyx 
3—Crocidolite 7—StripedAgate 11—Jewel Onyx 15, 16—Petrified Coral, 


4—Tiger Wood 8—Indian Agate 12—Petrified Wood. matched for sleeve buttons, 

All these will be sent FIREE as a Christmas Present if you send One Dollar 
for a year’s subscription to THE GREAT DIVIDE. THE GREAT 
DIVIDE is an elegantly printed, magnficiently illustrated, ex- 
tremely Curious and Interesting Monthly Magazine. Single copies 
10 cents; yearly subscription, $1.00, including the 16 Gemstomes. Address, 


THE GREAT DIVIDE, 1516 Arapahoe St., Denver, Col. 
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CONOMY IN ADVERTISING 


does not consist so much in the 
study of the nominal costs as in the study 
of results. 

To obtain the best results requires a 
carefully selected list of mediums of 
proven value, and at the same time the 
knowledge necessary to obtain their 
lowest market rates. — 

Another important matter is the ad- 
vertisement itself. To be of value it 
must be original and attractive. 

Time, labor and a knowledge only 
to be gained by long experience, are 
absolutely necessary to obtain for an 


advertiser the above. 
Many years spent in the study of 


advertising made us thoroughly ac- 
quainted with all the intricate and 


effective points connected with it. 
Perhaps our advice would be of 

value to you; if so it is at your service. 
Address 


THE GEO. P. ROWELL ADVERTISING CO.. 


NEWSPAPER AND MAGAZINE ADVERTISING, 


10 SPRUCE STREET, NEW YORK. 
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An Open Letter. 


The Hew Work Recorder. 


New York, Nov. 21st, 1892. 
Dear Sir: 

You do not advertise regularly in THE RECORDER. 

Of course you have given this matter careful con- 
sideration and have some excellent reason, based on the 
Jacts as you understand them, for not using it. 

But are you aware of au the facts in the case? 

Do you know that THE RECORDER has gained more 
rapidly in circulation than any other newspaper ever did 
in the same length of time ? 

Do you know that it sells now over 125,000 copies 
every Sunday and over 90,000 every week day ? 

Do you know that it proves its circulation by the 
orders of news companies and wholesale newsdealers ? 

Do you know that it fills a field never before filled, 
as a 2-cent Republican newspaper? 

Do you know that it reaches more homes than any 
other newspaper published ? 

Do you know that the New York Herald says: 

“THE RECORDER is pre-eminently a woman's 
newspaper. If we say that it is read by 100,000 wo- 
men it is equivalent to saying that it will influence 
double that number of men.” A 

Do you know that on July 31st the New York Sun 
said : 

“We learn credibly that THE RecorpDeER of this 
city is now printing and selling over 100,000 of its 
Sunday paper. This is a remarkable achievement for 
a comparatively young newspaper, and can be the 
result only of uncommon energy and industry.” 

The judicious placing of advertising being an im- 
portant part of your business, we believe you will be in- 
terested to know what we have stated above, 

Truly yours, 

THE NEW YORK RECORDER CO. 


r it sass tllls: a natin Dict lly glia llr — 
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DETROIT 
TRIBUNE 


PAID CIRCULATION, 


Daily, = 20,650 
Weekly, 65,000 


Proved Yearly Subscription, or No Pay 





















> _ AFFIDAVIT OF CIRCULATION. 


STATE OF MICHIGAN 
COUNTY OF WAYNE ae 
ROLAND B. GELATT, of Detroit, Michigan, being duly 
sworn, deposes and page that he is General Manager of The 
Detroit Tribune, and that he has accurate knowledge of the 


circulation of all editions of that newspaper. He further 
deposes that the paid yearly circulation of The Detroit 
Weekly Tribune exceeds Sixty-Five Thousand (65,000) copies 
each week. ROLAND B. GELATT. 


Subscribed and sworn to before me, ’ 
this seventh day of November, A. D. 1892, { 
[SEAL. A. R. Town, 
Notary Public in and for said county. 


Z 











M. C. REEFER, 59 Tribune Building, New York City, 
EASTERN MANAGER. 
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1891. | 1892. 1891. 1892. 
PAPER. Ayer y Week y Weekly Avert ly 
Postage. Postage. Circulation. | _ Circulation, — 
SATURDAY BLADE........ $208.53 $263.59 204,000 256,000 
CHICAGO LEDGER........ 84.98 116,38 82,000 113,000 
CHICAGO WORLD..... .... *58.91 58,000 
=” By comparing Weekly Postage paid for 1891 with 1892, you will find the 
increase to be fully 25%. We a; to give 25% more circulation for 1892 than 1891, 


We have kept our promise and prove it. We will do the same for 1893 also. 
*We only had the CHicaGo WoRLD a few months in 1891, so can’t compare. 


PROVED CIRCULATION FOR 1892 


400,000 (Copies Weekly 


$1.60 PER AGATE LINE. 























1891. | 1892. 1891. 1892. 
PAPER. Average Ave Ave’ Ave 
Weekly Weekly Weekly Week 
Postage. Postage. _ Circulation. — Circulation. — 
SATURDAY BLADE........ $208.53 $263.59 204,000 256,000 
CHICAGO LEDGER......... 84.98 116.38 82,000 113,000 
CHICAGO WORLD.......... *58.91 58,000 








=” By comparing Weekly Postage paid for 1891 with 1892, you will find the 
increase to be fully 25%. We agreed to give 25% more circulation for 1892 than 1891. 
We have kept our promise and prove it. We will do the same for 1893 also. 

*We only the CuIcaGo WORLD a few months in 1891, so can’t compare. 


WILL. PROVE FOR 1693 


500,000 (Copies Weekly 


$2.00 PER AGATE LINE. 


BOYCE’S BIG WEEKLIES 


INCREASE IN RATES JANUARY ist, 1893. 
You are allowed to reserve as many lines as you think you 
will require for your advertising, to be used during the year 
1898, at the following rates: 
I IIL, « s ccnccanccversesacsceses 81 99 
Gs .cccensccese cocceseres 0 
THe” ‘o REE «ERO eEgNN 30 
HE PAPERSCOMBINED, 1 60 
7 The application for reserve space must be sent before 
January Ist. “a contracts are subject to our regular 
rules, viz.: 1. Any advertisement discontinued for any 
advertiser at any time. 2. No discounts for time or space. 
8. Circulation proved weekly by P. O. Receipts. 


Apply to any agency or to 


W. D. BOYCE, Chicago. 
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HE ADVERTISING IN THE 


Best Street Car Lines 


IN NEW YORK IS CONTROLLED BY 




















Hf i | f 


i i, SF HS HHH re 


‘| CARLETON & KISSAM. 


iM 
Hi Hil 
ii i <=<==== == =e eee Sees esses Ss SSS SSS Ss SS Ss === 


fs HE lines are: Sixth Avenue, Eighth Street, Broad- 


way & Bleecker Street, Third Avenue, Central 
Cross-town lines on Fourteenth Street and the 125th 
Street Cable. The above lines comprise the cream 
of New York and carry monthly over 





Hi 
it SFE HS HH Hl 


HH 7,000,000 PASSENGERS 











ND a card 11x21 inches in all of them costs about 
Ah $225.00 monthly, or a little over $7.00 a day. 
Wal Where can you cover such a circulation for such a 
Ht price? Recollect that advertising in New York 
4 means, to a certain extent, the whole country, and 
|) also that we always give a percentage of extra cars 
il to our advertisers in addition to our regular 

| 

i 


| ======2=25S2552 2552222222522 2525252=5=2E==5=2 





ih FULL-TIME CARS. 





| CARLETON & KISSAM, :22¢ei2eziaes tug, tx Goo. 


wi Also all cars in Newark, Paterson and Elizabeth, N. J. 















































TERRA- | 
MARIE. 


The Land of Mary—was the name given by é A fre % 
Charles I., in 1632, to what is now known as i 
Maryland, in honor of his Catholic queen, 
Henrietta Maria. 

Lord Baltimore was a courtly nobleman, 
and in his day of power had been a princely 
match-maker, for he brought together Prince 
Charles and Henrietta Maria. Having em- 
braced the faith of his beautiful young queen, 
he lost caste at court and came to Virginia, 
where he refused the oath of allegiance and was ordered to ‘‘ move on.” 
He appealed to Charles I., and the young Queen earnestly espoused his 
cause ; the most liberal charter ever sealed by royal hand was the result, 
granting to his lordship all that country lying between the Chesapeake Bay 
and the ocean, to the great disgust of the Virginia cavaliers. Thus Maryland 
became an asylum for persecuted Catholics, and, like the rest of the colonies, 
was settled in obedience to that tyrannous mandate of bigotry—move on. 

A princely gift indeed the charter would be to-day, for within its lines is 
the one grand and beautiful city of the South— 


Baltimore 


Among the oldest and best of American cities, and the favorite city of Washing- 
ton, Baltimore has fora hundred years controlled the jobbing trade of the South. 
With amazing energy and wealth it has come to the front until now it 
ranks fifth in population among the great cities of the Union. 
Its newspapers are models of enterprise and excellence. The 


Daily News 


is among the brightest and best of these. For thirty-five years it has been 
a home newspaper of the first class—and the leading evening newspaper in a 
city having half a million people, and which is 
the shopping centre of a million and a half. 


GEORGE CALVERT 
(Lord Baltimore). 


For a strong medium once a week, order your 
advertisement in the 


Sunday News, 


the Pioneer, and for many years the only Sunday 
paper in Baltimore; and to reach the homes of 
these people every day use a newspaper that gets 
there at the right time and is thoroughly read—the 


Baltimore Daily News. 





HENRIETTA MARIA 
(Queen to Charles I.). CHAS. H. GRASTY, General Manager. 


$. C. BECKWITH, rorcign Mive-tting, New York and Chicago. 
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“A SILVER-TONED 


ORGAN... 


The only 7-day paper between Denver 
and San Francisco. 








Circulation guaranteed to 
tx be larger than all the = 
© dailies published in the .” 


Territory combined. 


Salt tke 
Tribune 


To reach the People of Salt Lake : 

THE TRIBUNE is the only way. 
To reach the People of Utah: ‘ p 

THE TRIBUNE is the only way. 
To reach the People of Idaho: 

THE TRIBUNE is the only way. 
To reach the People of Montana: 

THE TRIBUNE is the only way. 
To reach the People of Nevada : 

THE TRIBUNE is the only way. 
To reach the People of Wyoming : 

THE TRIBUNE is the only way. 
To keep out of the reach of the Sheriff: 

THE TRIBUNE is the only way. 
The way to reach THE TRIBUNE: Call on 


Ss. C. BECKWITH, 
48 Tribune Building, - - - = 509 The Rookery, 
NEW YORK. CHICAGO, 
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We will do it 
If John Agrees. 
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Tue Bates Newsparper ComPany, ) 
Ovp SENTINEL BvuILpING, > 
INDIANAPOLIS, Ind., Nov. 17, 1892. } 


Printers’ Ink: 


GENTLEMEN—This year we subscribed for and paid for in advertising about 
one hundred copies of Pomvens’ Ink for leading firms here. The courtesy has 
been appreciated by them, and we would be glad to make a similar arrangement 
for ’93. One gentleman said to us recently that he thought Printers’ Ink “ ¢he 
best paper in the country,’’ that he read every word in it as soon as it came to his 
desk, and he is a busy man, the head of one of our largest concerns. The /eader 
is entitled to be marked up to January 1, ’94, and to make it surer still, we will 
publish another little note on the P. O. D. in our issue of November 26. If this 
doesn’t fix us up for ’93, we will send in our dollar. We wouldn’t miss a sing/e 
zssue of Printers’ INK for a dollar, We believe we could better afford to pay $52 
a year for it than not to have it at all. 
Yours truly, 
CHARLES A. BATES, President. 





NEw York, Nov. 21, 1892. 
Charles A. Bates, President of The Bates Newspaper Company, 
Indianapolis, Ind. 

DEAR Sir—In answer to your letter of the 17th we desire to 
inform you that the Postmaster-General, Hon. John Wanamaker, has 
decided that such an arrangement as you propose is a violation of the 
postal laws. 

On that decision he has already fined us more than $20,000, and is 
keeping up the process to the tune of $500 a week. 

We will cheerfully make with you a new arrangement similar to 
the one about expiring, if you will obtain Mr. Wanamaker’s permis- 
sion to do so, and his assurance that it will not prejudice our right to 
readmission to the mails at second-class rates when he gets time to 
consider the case. 

We wili freely present you with one hundred yearly subscriptions 
(or pay you $100 in cash if you prefer), if you will find and point out 
to us the postal law or regulation that sustains Mr. Wanamaker’s de- 
cision from which we have suffered so severely and so long. 

Please write to Mr. Wanamaker and let us know the conclusion 
arrived at. 

Thanking you for your kind words and awaiting your further 
communication, we are, 

Your obedient servants, 


GEO. P. ROWELL & CO., 
Publishers of PRINTERS’ INK. 
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Printers Inn. 
< protesting: 
-_- Raphes RaShary —— 











EXCHANGES ARE NOT LEGAL SUB- WANTS IT AT THE HOUSE. 
SCRIBERS. 


— DAILY ADVERTISER ap WEEKLY JOURNAL, 
In Mr. Wanamaker’s now somewhat famous », AUBURN, N. Y., Nov. 1, 1892. 
letter of June 24th, in which he finally ex- themect 
Beate i. My subscription to the PRINTERS’ INK has ex- 
cluded Printers’ Ink from second-class rates, pired. I hand you herewith $1, the subscription 
appears a tabulation of its subscribers, as peer Mme od 1, _— eo ott P 
classified by his order, in which he credits the fF Smee An pom getins Tawney: ry 


paper with the following: crest. RY is gue of the Sow pa papers that I take 
“Copies sent to persons who are said chanmes at yg Ry %, ep gg t..., = our ee 
(sic) to pay for the paper in cash or ore Ene -. ape sensee m wh PRINTERS’ INK 
portage Stamp,” Cle... », 2000 Should be excluded from second-class mail that 
And another division is this: H. J. Knapp. 
“Copies sent as exchanges and as sam- —_——_~+-———— 
EE vauccotwleceyonensanensinn ween .25,601 WISH HE HAD BEEN BORN A GIRL. 
He makes the a total customary issue, Opvice op Daly amp Waxxtr WALNUT 
55,000, and adds: ‘* According to Mr. Rowell’s VALLEY t 
Ex Dorapbo, Kansas, } Nov. 18, 1892. 


own estimate, only 2,000 persons of those who PE ar esis > Saar aad >"titemiaa 
. 7 ; INTERS' Hi ~ 
get it [P. I.] pay for it. The other 53,000 notice the other day and sent you a marked 


persons, a¢ any rate, are not legal subscri- copy. th ‘ t tt ie 
i , the coun ress uen' inse 

éers under the Department’s time-honored notices that oe lenited uantity my Be 

rulings.”’ will be oo tay So — sion ona 60, to, of 

“ . corn, po y, el int is, w jon’t 

These 53,000 illegal receivers of the pa- £ Wanny” “deny a tee alnese of Se 
per”’ include the “‘ 25,601 exchanges and sam- class rate: 

If he’d _ es dy mage 4 press as he has you I 


ple copies’ as set furth by him, and because f 
of these exchanges he decrees that we are not A a 3 —* — he'd been born 0 
to have the second-class rates. He clearly ALVA anmeniaaed Editor. 


—.+ 





proclaims our exchanges as illegal, and we SEAS 

have never been able to obtain from hima re- A “BLOW” THAT SHOULI D BE NIP- 

versal of this opinion, although in the numerous PED IN THE BUD. 

communications he is now obliged to send out Orrice oF R. P. Rawp 

in answer to the applications from publishers and d Harness 7 t 
. ee <reneeareE <a Baronne St. 

to permit them to receive PRINTERS Ixk, with NEW Ontzans, Nov. 3, 1892.” 

the assurance that it shall not prejudice Provrers’ Ink. 

its rights to readmission to second-class rates, _I enclose @1. 09 to aor ae y subscription along 
» . another veer ‘ter ex 

he appears to the careless reader to concede PRI on ie he most inte ing and the 

the point at issue ; but, in fact, he does noth- most valued pak I rece 

ing of the kind, and these letters of his are _ Your struggle with "Wanamaker is not only 

your cause, but the cause of all, for it is a blow 
only another illustration of the wonderful at freedom, which should be nipped in the bud. 
aptitude of the Department to show “‘ how not . P. RANDALL. 











to do it,” and of the fog which, under the ~ 
management of Mr. Wanamaker, envelopes SEES NO REASON. 
everything he has to do with, and the worse — 
than Egyptian darkness in which he allows a Tus Rervsiacay, } 
AILY AND WEEKL' 
citizen to struggle for his rights. or. Jomapvnt, Von. ee 
mec 3 rary i plese f eo Ink to 
janua: ive as per 4 etter received. 
TO BE MADE HAPPY. t oa ae why PRINTERS INK is not 8 


pula le gitimate publication tad therefore © entitled to 
ae K. 4 Stationers and i Woeteete 7? circulation through & nypte at ae 
oners and Im rates. 5. T. WALTER, Manager. 
121 SouTH 11TH ST., PHILA., Rov is 14, 1892 a 
PRINTERS’ INK, New Tore: GuTHrE, Ok., Oct. 29, 1892. 
h: 


Can’t do without you. Come to us longer than There is absolutely no reason why 
“22 Jan.,’%,” and makeus happy, We enclose INK should not —t made secon: cond-iess mau = 


check for one dollar. Yours fraternally, ter. Yours etc., Jo 
° LONGHEAD ee Co. Secretary "Oklakome: Pres Press /t— - a 
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E.& W, 








advertisement 
in The 
Omaha Bee 
is 

read not 

by children 
nor 

by men 

and women 
in 

their 

dotage, 

but 

by live 
people, 

the brightest 
and 

most stirring 
of hustling 
Americans. 
25,000 Daily, 
30,o00Sundays, 
42,000 Weekly. 
Age 30. 
Population : 
Iowa, 
2,000,000, 
Nebraska, 
1,200,000, 
Omaha, 
160,000. 

THE BEE 
will help you 
up 

the hill. 





















































Tribune Building, New York. | 


Represents only Newspapers of Known Circulation. , 


With age, 
wealth 


and influence 
The 


Reputation, 

world-wide ; 

clientage, 

gilt-edged ; 

Pioneer | leadership, 

Press | unquestioned. 

of | This can 

St. Paul | only be said 

occupies | of 


a|one newspaper) 
| 


in all 
the 
South-west— 


commanding 
position 
in the 
field of | The 
journalism. | Louisville 
It | Courier- 
is especially | Journal, 





a | the favorite 
home | paper 
newspaper | for all great 
of the | advertisers. 
highest class. | Sixty years 
In age | continuously 
it outranks the | in the best 
State. | homes 
Population : | of 
St. Paul | Kentucky, 
and | Indiana 
Minneapolis, | and Illinois 





400,000 ; | is 
Minnesota, | the record. 
1,500,000. | 25,000 Daily, 
37,000 | 
Sundays, 
123,000 
Weekly. 


| 
| 
| 





Prosperous 
Papers 
Pay. 











A. FRANK RICHARDSON, 


Rochester, 

a City 

of 150,000 
population, 
is 

80 years old, 
and the 

gem of 
Western 
New York, 
with its 2 to3 
millions of 
prosperous 
people. 

The 
Democrat 

& 

Chronicle 
has been for 
67 years 

the leading 
newspaper 
of this 

most beautiful 
and 

wealthy of 
American 
cities, 

It goes to 
the homes of 
the 


\highest class— 


bright people 
with money. 
20,000 Daily. 


12,000 Weekly. 


Chamber of Commerce, Chicago. 
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